
May 2025 • $4.99

Crystal Springs Resort 
Swings Into Spring

CCIAN J

https://www.commercemagnj.com/


ADVERTISE
Engage Thousands of 

Decision Makers Monthy

Rich Waltman 
rwaltman@cianj.org 

(646) 808-5114

Tom Worley 
tworley@cianj.org 

(917) 733-5135

mailto:tworley%40cianj.org?subject=


ColumbiaBankOnline.com

19-01 Route 208 North • Fair Lawn, NJ 07410 • ColumbiaBankOnline.com

Count on Columbia As Your Commercial Partner.

Business Banking Solutions
Tailored To Meet Your Goals

[1] All loans subject to credit approval. [2] Visit ColumbiaBankOnline.com to compare products. [3] Message and data rates may apply from your wireless carrier. [4] Additional Fees may 
apply. Certain Treasury Management solutions may require you to have a specific checking account type such as Business Analysis, Everyday Business or Columbia Cares Non-Profit check ing 
account. For more details, please contact your local branch. [5] First Jersey Title Services is licensed to do business in New Jersey as a Title Insurance Producer under license number 8214148. 
We offer title services to NJ residents and businesses. First Jersey Title Services is a wholly-owned subsidiary of Columbia Bank. Insurance products are: Not FDIC Insured, Not a Deposit, Not 
Guaranteed by the Bank, May Lose Value. [6] Columbia Insurance Services, Inc. is licensed to do business as an insurance agency in New Jersey under license number 9951171 and Pennsylvania 
under license number 576712. We offer a broad range of insurance products to New Jersey and Pennsylvania residents and businesses. Columbia Insurance Services, Inc. is a wholly-owned 
subsidiary of Columbia Bank. Insurance products are: Not FDIC Insured, Not a Deposit, Not Insured by any Federal Government Agency, Not Guaranteed by the Bank, May Lose Value.

Central and Southern New Jersey
Andrew Zalescik  

SVP, Commercial Market Manager 
azalescik@columbiabankonline.com

Christopher Heath 
SVP, Commercial Real Estate 

cheath@columbiabankonline.com

Leonard Van Dam 
1st SVP, Commercial & Industrial,

Middle Market & Specialized Industries
lvandam@columbiabankonline.com

Northern New Jersey

Contact a business banker today and get started!

C O U N T  O N  I T !

Flexible Financing[1]

• Term Loans
• Business Lines of Credit
• SBA Loans
• Construction Financing
• Equipment Financing
• Asset-Based Lending

Competitive Deposit Products[2]

• Operating Accounts with Competitive 
Earnings Credit Rates

• Specialty Products for Non-Profits
• Expanded FDIC Insurance
• Full Suite of Digital Banking Solutions[3]

Added Services
• Treasury Management Solutions[4]

• Streamlined Loan Closings Through 
First Jersey Title Services[5]

• Comprehensive Coverage Through 
Columbia Insurance Services[6]

https://www.columbiabankonline.com/


CONTENTS

EVENTS
CIANJ’s 57th Annual Spring Golf Outing. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  6

HOSPITALITY
Crystal Springs Resort Swings Into Spring. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  8

ENVIRONMENTAL
Environmental Innovation Takes the Stage. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  12

HEALTHCARE CHECKUP
Autism Care, Cardiac Care, and Family Care Updates . .  .  .  .  .  .  .  .  .  14

LAW
How Changes to Daniel’s Law Put  

NJ Businesses in the Crosshairs . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  18

MEMBER NOTES
Advanced Planning Helps Small 

Businesses Manage Disputes. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  22

COLUMNS
Advertisers’ Directory. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  2
CIANJ Officers & Board of Directors. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  3
President’s View. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  4
Lessons in Leadership. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  20
Effective Management. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  24

■ Advertisers’ Directory
Amy Delman Public Relations.......................................................19
Bergen Community Collge...........................................................11
Bergen New Bridge Medical Center..............................................19
Columbia Bank............................................................................IFC
COMMERCE...................................................................................1
Crystal Springs Resort...................................................................10
Delta Dental of New Jersey.......................................................... BC
Feedom Bank............................................................................. IBC
GZA GeoEnvironmental................................................................11
Hackensack Meridian Health........................................................17
Lessons in Leadership...................................................................20
New Jersey Land Improvement  

Contractors of America (NJLICA)..............................................21
TapInto.........................................................................................11
Triangle Manufacturing..................................................................2
Valley Health Systems...................................................................15
World Insurance Associates..........................................................23

COMMERCE (SSN 0745‑077X) is published 11 times a year for a subscription price of $35.00 per 
year by the Commerce and Industry Association of New Jersey, 365 West Passaic Street, Suite 490, 
Rochelle Park, New Jersey 07662, (201) 368‑2100, Web site: www.commercemagnj.com. Postage 
Paid at South Hackensack, New Jersey and additional mailing offices. Postmaster: Send address 
changes to above address.

Photo: Crystal Springs Resorts

Cover Photo: Crystal Springs Resort in north western New Jersey offer 
two hotels and endless amenities – from world-class golf courses to 
wellness-focused programming.

http://www.trianglemfg.com
http://www.commercemagnj.com


May 2025    COMMERCE  3

Mission
“The mission of the Commerce and Industry Association of New Jersey is to be the leader in free enterprise advocacy for the purpose of providing, 
through education, legislative vigilance, and membership interaction, an economic climate that enhances business potential and makes New Jersey 
a better state in which to live, work and conduct business.”
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CIANJ Welcomes Board Members
By Anthony Russo
President, CIANJ

The Commerce 
and Industry 
Association of New 

Jersey (CIANJ) prides it‑
self on being a top leader 
in free enterprise advoca‑
cy. The CIANJ’s mission 
aims to foster – through 
education, legislative vig‑
ilance, and membership 

interaction – an economic climate that enhanc‑
es business potential and makes New Jersey a 
better state in which to live, work, and conduct 
business. This mission can not be achieved with‑
out the help of the CIANJ Board of Directors.

This month the CIANJ is happy to announce 
the addition of seven new members to its Board. 
CIANJ continually strives to represent the diver‑
sification of all business sectors, as well as the 
expansion of market leaders. As such, we are ex‑
cited to have such a distinguished group of pro‑
fessionals representing their industries on our 
Board. We look forward to working with them 
on building a better economy for New Jersey.

Join us in welcoming the following new 
CIANJ Board of Directors members:

	◾ Jacqueline Adelfio is the Senior Director 
Centralized Services at Public Service 
Electric & Gas Co.

	◾ Chuck Cerniglia is the Executive Director 
at UnitedHealthcare of New Jersey.

	◾ John Cromie is a Partner and Co-Chair 
of Corporate and Business Law at 
Connell Foley.

	◾ Alan Lloyd is the Regional Vice President 
of Pennoni’s Northeast Operations.

	◾ Bernie Pane is President of First Legacy 
Group Title & Abstract, LLC.

	◾ Christopher Romano is the Vice 
President of Strategic Enrollment, 
Outreach, and Engagement, Ramapo 
College, and the Executive Director of 
the Ramapo College Foundation.

	◾ Edward Stevenson is a member at Chiesa 
Shahinian & Giantomasi PC.

Jacqueline Adelfio is the Senior Director 
Centralized Services in PSE&G Electric 
Transmission & Distribution. Serving in this 
role since September 2023, she oversees approx‑
imately 470 management and union employ‑
ees related to Utility-wide operations support 
functions including safety, materials and lo‑
gistics management, fleet management, tech‑
nical training, and QA/QC. She also leads the 
Centralized Work Planning and Scheduling 
team overseeing strategic workforce planning 
and scheduling across Electric Transmission 
and Distribution. Adelfio joined PSE&G in 

2014 and holds a Master of Science in Civil 
Engineering and Engineering Mechanics from 
Columbia University, where she was inducted 
into the Columbia Athletics Hall of Fame.

Chuck Cerniglia is the Executive Director 
of UnitedHealthcare of New Jersey, overseeing 
employer and individual health plans. With 
over 25 years of experience in the healthcare 
industry, Cerniglia is a seasoned leader ded‑
icated to delivering affordable, high-quality 
healthcare programs to employers and plan 
sponsors across the state. Throughout his ten‑
ure at UnitedHealthcare, Chuck has held vari‑
ous sales and account management positions. 
He has also been an active board member of 
the NJ Department of Banking and Insurance’s 
Small Employer Health Board, a board direc‑
tor for the Southern NJ Association of Health 
Underwriters, and a committee member for the 
March of Dimes.

As a co-chair of the Corporate and Business 
Law practice and a member of Connell Foley’s 
Executive Committee, John Cromie is an expe‑
rienced business lawyer. He represents entities 
ranging from Fortune 100 public companies to 
privately owned mid cap enterprises and start‑
up ventures on a wide range of real estate and 
financing transactions. He is well-versed in the 
area of mergers and acquisitions, as well as in the 
purchase, sale, leasing and development of com‑
mercial real estate. In addition to his legal prac‑
tice, Cromie served three terms as a Borough 
Councilman in Allendale, Bergen County, New 

Jersey. Prior to joining the firm, he completed a 
clerkship with the Honorable Daniel J. O’Hern, 
Associate Justice, Supreme Court of New Jersey.

Alan Lloyd, a Certified Industrial Hygienist, 
a Certified Safety Professional, and an 
Environmental Sustainability Professional, 
has been providing environmental and indus‑
trial hygiene consulting services since 1998. 
At Pennoni, Lloyd serves as the firm’s EHS 
Practice Leader, Principal Industrial Hygienist, 
as well as the Regional Vice President of 
Pennoni’s northeast operations. In addition to 
his administrative roles, Lloyd remains heav‑
ily involved in the technical aspects of proj‑
ects. He is responsible for conducting Phase 
I Environmental Site Assessments, asbestos 
building surveys, abatement oversight and air 
monitoring, Indoor Air Quality Investigations, 
lead-based paint investigations, and health and 
safety planning.

Bernie Pane is President of First Legacy 
Group Title & Abstract, LLC, and has co-owned 
the company for 20 years. He graduated from 
Seton Hall with a degree in Asian Studies and 
later got his Master’s Degree in Chinese Studies 
there as well. He went on to get his real estate 
license and eventually formed a joint venture 
partnership in what is now First Legacy Group 
Title & Abstract. The mid-size title company 
is based Matawan, NJ. He also served for 10 
years (2006-2016) as an elected member of the 
Bedminster Township Committee, is the past 

Jacqueline Adelfio is the Senior Director 
Centralized Services at Public Service Electric & 
Gas Co.

Chuck Cerniglia is the Executive Director at 
UnitedHealthcare of New Jersey.

Continued
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President of the Somerset County Governing 
Officials Association, and has been actively in‑
volved in political fundraising for a number of 
campaigns over the years, including Governor.

Christopher Romano has been the Vice 
President of Strategic Enrollment, Outreach, 
and Engagement, Ramapo College, and the 
Executive Director of the Ramapo College 
Foundation since 2022. As such he serves as 
the Chief Enrollment, Chief Marketing and 
Chief Development Officer of the College. 
During this time, he cultivated and solicited a 

$400k donation to construct, open and operate 
the College’s Investigative Genetic Genealogy 
Lab. Previously he served as Vice President 
of Enrollment Management and Student 
Affairs, Associate Vice President of Enrollment 
Management, and Chief of Staff/Special 
Assistant to the President, beginning his career 
at Ramapo in 2007.

Edward Stevenson is a member at Chiesa 
Shahinian & Giantomasi PC. (CSG Law). 
Stevenson’s broad corporate experience in‑
cludes middle-market M&A transactions, 

equity and debt offerings, strategic allianc‑
es and joint ventures, corporate finance and 
governance, corporate, LLC and partnership 
formations and reorganizations, business 
divorces, employment matters, shareholder 
relations and licensing, distribution and man‑
ufacturing transactions. His broad-based ex‑
perience encompasses a range of industries, 
including technology, food and beverage, con‑
sumer products, medical devices, apparel and 
advertising, as well as a wide variety of service 
industry companies.
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Christopher Romano is the Vice President 
of Strategic Enrollment, Outreach, and 
Engagement, Ramapo College, and the Executive 
Director of the Ramapo College Foundation.

John Cromie is a Partner and Co-Chair of 
Corporate and Business Law at Connell Foley.

Edward Stevenson is a member at Chiesa 
Shahinian & Giantomasi PC. 

Alan Lloyd is the Regional Vice President of 
Pennoni’s Northeast Operations.

Bernie Pane is President of First Legacy Group 
Title & Abstract, LLC.
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CIANJ’s 57th Annual 
Spring Golf Outing 
Join The Commerce & Industry Association 

of NJ (CIANJ) for its 57th Annual Spring 
Golf Outing on Monday, May 19th, 2025.

This time-honored Spring Golf Outing 
draws nearly 200 golfers for a day on the links 
at Upper Montclair Country Club in Clifton, 
NJ. The event kicks off with a delicious lunch, 
followed by 18 holes, a cocktail reception, 
and dinner.

The outing also features hole-in-one con‑
tests, putting contests, a silent auction, and 
more. Enjoy a fun-filled day of golf, while net‑
working with business leaders from around 
New Jersey.

Entry Fee Includes:
	◾ 18 Holes of Golf
	◾ Lunch
	◾ Cocktail Reception
	◾ Buffet Dinner
	◾ Refreshments on Course/Carts
	◾ Terrific Door/Raffle Prizes
	◾ Green Fees and Carts

May 19, 2025
10:00 a.m. - 7:00 p.m.

Upper Montclair Country Club
Clifton, NJ

Register Now

CIANJ’s Spring Golf Outing draws nearly 200 
golfers to Upper Montclair Country Club in 
Clifton, NJ. 

CIANJ Thanks Our 57th Annual 
Spring Golf Outing Sponsors:

Gold Sponsors

Silver Sponsors

EVENT

https://members.cianj.org/ap/Events/Register/v5FoWQZcKCyCm
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Bronze Sponsors

Lunch Cocktail Golf Cart

Registration Golf Ball

EVENT

PR IVATE  BANK

New Jersey’s Choice for
Dental & Vision Benefits
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Crystal Springs Resort 
Swings Into Spring
Teambuilding, exceptional culinary offerings, and championship  
golf tee up vibrant business gatherings
By Jamie Grill-Goodman

If you’re looking for a business gathering or 
corporate retreat that will lift your employ‑
ees’ well-being –  look no further than Crystal 

Springs Resort.
Nestled in the scenic mountains of north‑

western New Jersey, just an hour from New York 
City and Newark Liberty International Airport, 
the resort offers a seemingly endless array of rec‑
reation, luxury, and sustainability.

Unique amenities –  from world-class golf 
courses and innovative culinary offerings to 
wellness-focused programming and immersive 
teambuilding experiences – bring business and 
leisure together.

“With regard to wellness, planners and 
groups want team time that is inspiration‑
al, energizing, and rejuvenating in a calming 
environment,” says Chris Mulvihill, Chief 
Marketing Officer, Crystal Springs Resort. 
“Crystal Springs Resort offers the most com‑
prehensive team building and group activities 
program in the Northeast. With our curated 
Inspiration Series, teams can participate in tac‑
tile experiences such as guided nature walks, 
life/health coaching, cooking with locally for‑
aged ingredients, restorative yoga, sound bowl 
healing, meditation, and rock climbing – all in 
a beautiful bucolic mountain setting.”

Post-COVID, Crystal Springs is finding many 
companies are eager to reconnect employees in 

meaningful ways and are placing more empha‑
sis on engaging, immersive experiences.

“Our clients realize the value of in-person 
meetings, as there is definitely a better qual‑
ity of communication when face to face,” says 
Mulvihill. “Team building is a huge part of 
the in-person meetings that was missing with 
hybrid/Zooms. Ninety percent of groups who 
come to Crystal Springs Resort do some type of 
activity – this is huge benefit to the overall suc‑
cess of the meeting.”

Golf, Gastronomy, and Group Activities
With six championship-caliber golf cours‑

es –  including Ballyowen, ranked New Jersey’s 

Ph
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Ballyowen Golf Course, NJ’s #1-rated public course, offers a links-style layout that channels the heathland style landscapes of Ireland and Scotland. 
Designed by Roger Rulewich, the longtime lead design associate for Robert Trent Jones Sr., the course occupies 250 acres. 

Continued
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#1 public course – Crystal Springs is a golfer’s 
dream and the ideal place for groups looking 
to hit the fairways. But it’s not just about the 
greens – as picturesque as they may be. The re‑
sort also boasts a collection of ten dining venues 
and innovative culinary programming that em‑
phasize health and sustainability.

“As our culinary offerings are a main pillar of 
the resort’s identity, we are very attuned to our 
menu options for corporate groups,” Mulvihill 
explains. “We continue to expand healthier op‑
tions, for example, we have removed soft drinks 
and have replaced them with infused water – 
which has been very well received.”

Culinary options utilize locally grown and 
harvested ingredients, natural and sustain‑
ably-raised whenever possible.

For teams looking to bond outside the board‑
room, the resort offers teambuilding activities 
that include everything from goat yoga and 
goat hiking to forest bathing, solar education, 
and plein air painting. The resort also encourag‑
es guests to patronize local businesses through‑
out the scenic Sussex Skylands and Warwick 
Valley Black Dirt Region.

For groups seeking relaxation and rejuvena‑
tion, Crystal Springs offers two award-winning 
spas – Reflections and Elements – and the 
state-of-the-art Minerals Sports Club, offering 
over 60 wellness classes weekly. “It is very im‑
portant to provide these offerings, as group par‑
ticipants want to feel that they can experience 
stress-relief via a calming treatment or healthy 
workout,” explains Mulvihill.

Tech-Ready and Sustainability-Driven
Equipped with full-service video confer‑

encing solutions and high-quality audio 
equipment, Crystal Springs ensures that 
every meeting – whether fully in-person or 

hybrid –  is seamless and professional. “It’s very 
important to have strong technical support and 
state-of-the-art equipment as AV is a key factor 
in hosting a successful meeting,” says Mulvihill.

Equally important is the resort’s commit‑
ment to sustainability. As the largest solar-pow‑
ered resort on the East Coast, it houses 19,000 
solar panels on 25 acres that generate more en‑
ergy than the resort’s two hotels (the AAA 4-di‑
amond Grand Cascades Lodge and Minerals 
Hotel) consume.

Additionally, “if sustainability is important 
to an organization, we are a convenient drive-to 
destination that does not require the  inconve‑
nience and heavy pollution associated with air 
travel,” Mulvihill also notes.

Crystal Springs also offers sustainabili‑
ty-themed teambuilding activities such as 
solar farm education, beehive box building, 
and foraging workshops, all tied into a broader 
mission to support local agriculture and envi‑
ronmental stewardship.

The resort offers a collection of ten dining venues and culinary programming that emphasize health 
and sustainability.

Hiking with goats offers a unique way to bond with your peers, while 
enjoying the 3 mile Nature Trail on property at Grand Cascades Lodge. 

The curated Inspiration Series allows for teams to participate in tactile 
experiences such as guided nature walks and restorative yoga in a 
beautiful mountain setting.
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■ Hospitality



Inspiring Gatherings 
at #NJsFavoriteResort

TheCrystalSpringsResort.com    |    Sussex County, NJ

Thoughtful Event Planning
Each group at Crystal Springs is paired with 

a dedicated Event Planner, ensuring a seam‑
less, customized experience, explains Mulvihill. 
From personalized menus to luxe gift bags and 
branded materials, the resort goes the extra mile. 
Recent enhancements include “The Canyon,” a 
luxurious venue for large-scale gatherings, and 
the “Big Sky Pavilion,” a seasonal space offering 
mountain and sunset views.

“Given the current hybrid employment scenar‑
io, companies have prioritized the importance of 
reengaging their teams,” says Mulvihill. “We’ve 
noticed retreats and meetings are now a day or 
two longer vs. pre-COVID, thus allowing their 
guests to have more free time as well. The key to 
success is balance, and we certainly offer both 
business and pleasure at Crystal Springs Resort.”

For business leaders seeking to inspire, en‑
gage, and pamper their teams, Crystal Springs 
Resort is more than a meeting venue –  it’s a 
full-scale experience. Whether you're teeing 
off on award-winning greens, dining under the 
stars with locally foraged cuisine, or connect‑
ing through wellness-focused activities, every 
event offers vast teambuilding and networking 
opportunities.

“Whether you are planning an intimate re‑
treat for ten or an event for 500, our inspiring 
settings in nature provide the opportunity for 
group guests to have a sophisticated and in‑
dulging experience,” says Mulvihill.

“Team building is a huge part of the in-person meetings that was missing with hybrid/Zooms,” says 
Chris Mulvihill, Chief Marketing Officer, Crystal Springs Resort. Ninety percent of groups who come 
to Crystal Springs Resort do some type of activity.
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We partner with real estate developers, 
architects, engineers, and construction managers 
to deliver innovative and sustainable solutions. 

From due diligence and land use planning to 
environmental consulting and geotechnical 

engineering, GZA has the expertise, local 
knowledge, and commitment to excellence  

to drive your project.

Visit our Website

Southern NJ/Philadelphia
John Oberer, LSRP 
John.Oberer@gza.com
215.591.3800

Central NJ
Christopher Tansey, P.E.
Christopher.Tansey@gza.com
732.356.3400

Northern NJ
Mindy Sayres, PG, LSRP
mindy.sayres@gza.com
973.774.3314
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MANAGEMENT
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TAPINTO PROVIDES ORIGINAL LOCAL NEWS COVERAGE
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Information:
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Find Commerce online at www.commercemagazinenj.com

https://www.gza.com/
http://www.commercemagazinenj.com
https://bergen.edu


12  COMMERCE    www.commercemagazinenj.com

By Jamie Grill-Goodman

The Commerce and Industry Association 
(CIANJ) and COMMERCE Magazine 
hosted their inaugural Environmental 

Innovation Awards program on April 22 with a 
ceremony at Nanina’s In The Park in Belleville, 
NJ. Companies and individuals involved in en‑
vironmental research, technology development, 
and best practices came together on Earth Day to 
celebrate the work being done across New Jersey.

New Jersey Department of Environmental 
Protection (NJDEP) Commissioner Shawn 
LaTourette kicked off the event, acknowledging 
the companies that make New Jersey a better 
place to live, work and conduct business.

“We must continue to unite the forces of 
economic development and environmental 
improvement in order to promote the public 
good,” said LaTourette. “And when I look at the 
litany of accomplishments of all the nominees 
for these awards, I see that uniting of commu‑
nity, that harnessing of shared intellect and 
willingness and interest to protect our environ‑
ment, that play in the pages of the magazine 
and in the nominees that you have put forward 
for these awards.”

He touched on how we need a circular economy 
and waste reduction; watershed improvements 
to support NJ’s $50 billion tourism industry; 
critical scientific achievements; and more.

“The work that you all do is critical to im‑
proving the environment that we all share. At 
a time where there are such deep – and some‑
times folks feel like irreconcilable – differences 
in the political and social atmosphere across 
our country, I think it is so important for me to 
start Earth Day with a group like this one and 
all of you because I bet that there are those who 
might believe that a regulator and an industry 
group can’t possibly find a way forward togeth‑
er…None of that is true. We all depend on and 
need one another. I want to thank you for the 
work that you do, and for the way you challenge 
us and the way you let us challenge you.”

Following LaTourette, 16 companies and 
individuals were recognized across three cate‑
gories for their innovations and achievements 
(see the full list in COMMERCE’s April issue). 
Additionally, top honors were awarded in each 
category to the following: 

Dr. Amy Tuininga 
(Montclair State University)

Environmental Research & Development
Commercial Solar Panel Recycling
Implementation of State-of-the-Art 

Environmental Technologies
William Paterson University
Implementation of Sustainable 

Environmental Best Practices
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Environmental Innovation Takes the Stage

Anita Rivers from Fairleigh Dickinson University participated in a lively Q&A session 
with the NJDEP Commissioner.

NJDEP Commissioner Shawn LaTourette kicked off the Earth Day awards event, 
acknowledging the companies that are improving New Jersey’s environment.

New Jersey companies and individuals were recognized for their innovations and achievements in environmental research, technology development, and best 
practices (see the full list in COMMERCE’s April issue).

ENVIRONMENTAL

https://viewer.joomag.com/commerce-2504/0945067001743440228/p8?short=
https://viewer.joomag.com/commerce-2504/0945067001743440228/p8?short=


Ph
o

to
: R

u
ss D

eSan
tis Ph

o
to

g
rap

h
y an

d
 V

id
eo

Ph
o

to
: R

u
ss D

eSan
tis Ph

o
to

g
rap

h
y an

d
 V

id
eo

Ph
o

to
: R

u
ss D

eSan
tis Ph

o
to

g
rap

h
y an

d
 V

id
eo

Environmental Innovation Takes the Stage

Anita Rivers from Fairleigh Dickinson University participated in a lively Q&A session 
with the NJDEP Commissioner.

The inaugural Environmental Innovation Awards program took place on Earth Day, 
April 22, 2025, with a ceremony at Nanina’s In The Park in Belleville, NJ. 

New Jersey companies and individuals were recognized for their innovations and achievements in environmental research, technology development, and best 
practices (see the full list in COMMERCE’s April issue).

Left to right: Glenn Laga of Commercial Solar Panel Recycling; Dr. Amy Tuininga of Montclair State 
University; and James Shelley of William Paterson University.

ENVIRONMENTAL

https://viewer.joomag.com/commerce-2504/0945067001743440228/p8?short=
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Autism Care, Cardiac Care, 
and Family Care Updates
By Jamie Grill-Goodman

Bergen New Bridge Medical 
Center Emergency Department 
Receives Autism Designation

Bergen New Bridge Medical Center’s 
(BNBMC)Emergency Department has received 
the Certified Autism Center™ (CAC) desig‑
nation granted by the International Board 
of Credentialing and Continuing Education 
Standards (IBCCES). In addition to the training 
and certification, IBCCES also completed an 
onsite review of the medical center to provide 
additional recommendations to enhance the 
overall experience for autistic and sensory-sen‑
sitive patients and their families.

“In response to the needs expressed by 
the diverse populations we serve, our new 
Emergency Department will feature a living 
room design with a calming environment 
where neurodivergent individuals can feel 
comfortable and safe,” said Deborah Visconi, 
President & CEO, BNBMC.

Individuals with autism often have differenc‑
es from neurotypical patients related to commu‑
nication, pain perception, and other treatments, 
highlighting the importance of autism training 
for hospital and emergency department staff. 
This can help prevent unnecessary care delays 
or misdiagnosis, patient anxiety, and potential 
sensory meltdowns.

“Bergen New Bridge Medical Center’s 
Emergency Department is leading the way to 

more inclusion for autistic and sensory-sen‑
sitive patients, which can be life-changing for 
many families. We’re excited to continue to sup‑
port them as they provide much-needed care for 
their community,” said Myron Pincomb, Board 
Chairman, IBCCES.

Since 2001, IBCCES has been the leader in au‑
tism, neurodiversity, and cognitive training and 
certification for healthcare, education, and cor‑
porate professionals around the globe. IBCCES 
also created CertifiedAutismCenter.com, a free 
online resource for parents that lists certified 
locations and professionals. Each organiza‑
tion listed on the site has met Certified Autism 
Center™ (CAC) requirements.

Holy Name Offers New Clinical 
Innovation in Cardiac Imaging

Holy Name Medical Center is now utilizing a 
cutting-edge cardiac imaging technology: pho‑
ton-counting CT or PCCT. This next-generation 
CT scanner provides benefits to both physicians 
and patients, including clearer, more detailed im‑
ages of the heart, exposing patients to less radia‑
tion, and provide faster, more accurate diagnoses.

Traditional computed tomography (CT) 
is a vital tool in diagnosing injuries and dis‑
eases within various parts of the body, but 
CT scans often require multiple steps and 
expose patients to higher doses of radiation. 
Comparatively, photon-counting CT technolo‑
gy produces higher-resolution, higher-contrast 

images with only a single step, dramatically 
improving clarity and minimizing radiation 
dose. PCCT enables healthcare providers to 
assess complex areas like the heart with supe‑
rior accuracy, particularly in determining the 
need for further procedures, such as cardiac 
catheterization.

“This advancement is changing the standard 
of care for cardiac and coronary imaging,” said 
Dr. Jeffrey Goldman, radiologist at Holy Name. 
“Coronary CT angioplasty with photon-count‑
ing CT, enhanced by AI, allows us to see previ‑
ously undetected health issues in highly detailed 
images. The increased resolution of advanced 
PCCT increases its accuracy which decreases the 
need for additional tests.”

The greater efficiency translates to an im‑
proved patient experience. For example, when 
the technology is used to help diagnose lung 
diseases, patients who have trouble holding 
their breath benefit by the fast speed of the scan, 
and when used in children, scans can be com‑
pleted without sedating a child.

PCCT incorporates AI-driven plaque analysis 
into the process. After a patient undergoes an 
Alpha CT scan, the resulting image is uploaded 
to the AI platform that evaluates plaque build-
up, assesses the risk for heart disease, and even 
recommends treatment options.

“This new technology allows us to confident‑
ly rule out blocked arteries, especially in patients 
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Dr. Jeffrey Goldman, radiologist at Holy Name, alongside Holy Name’s new cutting-edge cardiac 
imaging technology: photon-counting CT or PCCT.

Bergen New Bridge Medical Center’s Emergency 
Department has received the Certified Autism 
Center™ designation.

HEALTHCARE CHECKUP



With a team of neurosurgeons utilizing the latest techniques, patients at Valley Health 
System know they’re in skilled hands. Our brain and spine neurosurgical experts, 
alongside our rigorously trained ‘Brain Squad’ nursing staff, include your loved ones 
at every step, giving you the support you need to understand all your options.

To learn more, call 201-447-8647 or visit
ValleyHealth.com/Neurosurgery

Far and away, 
some of the 
finest minds in 
neurosurgery... 

aren’t far and 
away at all.

Everything medicine can do. A few things medicine can’t.

https://www.valleyhealth.com/services/neurosciences
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with high calcifications," says Dr. Goldman. 
"By avoiding the need for invasive tests, we can 
improve patient care, reduce wait times, and 
start treatment sooner."

Morristown Medical Center Achieves 
Milestone in Cardiac Care

Morristown Medical Center just achieved a 
milestone in cardiac care, becoming the first hos‑
pital in the U.S. to perform a commercial leaf‑
let modification procedure using ShortCut™, 
an FDA-cleared device designed to enhance 
the safety of valve-in-valve (ViV) Transcatheter 
Aortic Valve Replacement (TAVR) procedures.

On February 25, Philippe Généreux, M.D. 
and Gennaro Giustino, M.D. and their team 
successfully performed a procedure using 
ShortCut™. This is the first time this device was 
used commercially in the United States. With 
TAVR now the preferred treatment for aortic 
stenosis this innovation is expected to trans‑
form heart care.

“We are honored to have performed the first 
commercial ShortCut™ procedure and to be 
at the forefront of the innovative field of leaf‑
let modification,” said Dr. Généreux, Medical 
Director of the Structural Heart Program 
at Morristown Medical Center’s Gagnon 
Cardiovascular Institute. “In the past, treat‑
ing this challenging patient population was 
possible with surgical approaches or complex 
techniques. With ShortCut™, we safely split 
both the RCC and LCC leaflets in a simple, pre‑
dictable, and controlled manner, enabling safe 
placement of a TAVR.”

Morristown Medical Center, part of Atlantic 
Health System, has the largest TAVR program 
in New Jersey and is the top program in the 
nation. Earlier this year, its structural heart 
program marked a significant milestone of per‑
forming over 5,000 TAVR procedures.

Valley’s Earl A. Wheaton, Jr., MD, Family 
Care Center Relocated and Updated

Valley Health System’s Community Care 
Clinic has relocated from 1114 Goffle Road in 
Hawthorne, NJ, to Valley’s Ridgewood campus, 
and has been renamed the Earl A. Wheaton, Jr., 
MD, Family Care Center. This campus is the 
former site of The Valley Hospital.

The Earl A. Wheaton, Jr., MD, Family Care 
Center provides comprehensive outpatient pri‑
mary care, prenatal care, and specialty care for 
patients of all ages, from infants to seniors. The 
Center’s 33-room, newly updated, state-of-the-
art facility provides a family-centered environ‑
ment where patients of all ages can receive adult 

medical services, pediatric care, and women’s 
health care.

Physical exams, immunizations, preventive 
health screenings, treatment for acute and 
chronic illnesses, patient education, men’s 
health care, and counseling are among the pri‑
mary care services provided.

Pediatric nurse practitioners provide new‑
born care; immunizations; school, camp, and 
work physicals; vision and hearing screen‑
ings, and treatment for acute and chronic ill‑
nesses for children of all ages. Gynecologists 
provide women’s health services, including 
gynecologic exams; Pap and HPV tests; family 
planning; prenatal and postnatal care; child‑
birth education; breast exams; and testing, 
treatment, and education for sexually trans‑
mitted infections.

Specialty care is provided by urologists, ma‑
ternal-fetal medicine specialists, and gynecolog‑
ic oncologists. Referrals for diagnostic testing, 
additional specialist care, and special needs ser‑
vices for children can be provided. Social work‑
ers are also at the center every day.

“Along with a variety of multispecialty in‑
dependent providers, the Center provides 
extensive educational training for the next gen‑
eration of internal medicine physicians,” says 
Dawn Calamari-Brinkrode, DO, the Center’s 
Clinical Director. “These resident physicians 
work alongside seasoned primary care internal 
medicine providers, with the unique ability to 
provide extended time with patients, while per‑
sonalizing treatment plans. This model allows 
for continuity of care while developing strong 
physician-patient relationships.”

The Center is located at 223 North Van Dien 
Avenue in Ridgewood, NJ. To schedule an ap‑
pointment, call 201-689-3900, option 1. Walk-
in care is not available at this time.

Philippe Généreux, M.D. and Gennaro Giustino, M.D. and their team at Morristown Medical Center 
successfully performed a procedure using ShortCut™, achieving a milestone in cardiac care.

The Earl A. Wheaton, Jr., MD, Family Care Center provides comprehensive outpatient primary 
care, prenatal care, and specialty care for patients of all ages at Valley Health System’s 
Ridgewood, NJ, campus.
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How Changes to Daniel’s Law Put 
NJ Businesses in the Crosshairs
By Public Safety Information 
Protection Coalition 

What began as a heartfelt effort to pro‑
tect New Jersey’s public servants has, 
post amendments, become a legal 

and financial trap for businesses across the 
state, according to Public Safety Information 
Protection Coalition (PSIPC) spokesperson 
John Molinelli.

Daniel’s Law, passed in 2020, was created in 
response to the horrific tragedy that claimed 
the life of Daniel Anderl, the son of U.S. 
District Court Judge Esther Salas. The law’s 
purpose was honorable: to shield the personal 
information of judges, law enforcement, and 
other public officials from public view to pre‑
vent similar attacks.

But in 2023, amendments – backed by a 
company called Atlas Data Privacy Corporation 
according to state lobbying records – trans‑
formed the law’s reach. The result? More than 
150 lawsuits filed seeking over $2.6 billion in 
mandatory damages against companies of all 
sizes, claiming they failed to respond to requests 
to remove covered persons’ personal informa‑
tion (name, telephone number and home ad‑
dress), according to court documents.

“The 2023 amendments to Daniel’s Law were 
promoted to ensure the protection of more 
public safety officials’ information, but the op‑
posite occurred,” said Molinelli, who served 14 
years as the Bergen County prosecutor and is a 
covered person under Daniel’s Law.

A Shift in Scope Brings Risk
Originally, Daniel’s Law focused on prevent‑

ing the disclosure of personal information like 
home addresses and phone numbers. But the 
2023 amendments expanded the definition of 
disclosure to include even possessing such in‑
formation in internal databases. This creates ex‑
cessive restrictions that hinder compliance for 
businesses of all sizes.

“Because the law does not require those mak‑
ing the request to provide basic information to 
verify it, it’s harder for businesses to figure out if 
a request that comes in is legitimate and wheth‑
er they are removing the right person’s infor‑
mation,” said Anthony Russo, president of the 
Commerce and Industry Association of New 
Jersey (CIANJ).

“In response, companies are now having to 
create new processes, buy new software, and 
even hire and train new staff to handle the com‑
pliance. But the threat of mandatory penalties 
and ‘gotcha’ lawsuits for those who fall short 
despite their best efforts has racked up legal 
bills and forced some to stop doing business in 
New Jersey or close altogether. This trend can 
cause lasting damage to our state’s economy.”

The changes to Daniel’s Law in 2023 also 
allowed covered public servants to assign their 
rights to a third party and made penalties man‑
datory for failing to comply with requests to re‑
move a covered person’s information within the 
statutory 10-day period.

One of the most prominent of these third par‑
ties is Atlas, which lobbied for the law’s changes, 
then registered thousands of covered individu‑
als and began sending out tens of thousands of 
nondisclosure requests – and then sued those 
businesses when they could not comply within 
the 10-day period, according to court records, 
Molinelli said.

“It became a self-fulfilling prophecy that Atlas 
engineered when they fought to change the law, 
so they could reap the profits from predatory 
lawsuits,” Molinelli said.

A Business Burden
The resulting surge of legal activity has left 

businesses scrambling.
“The amendments have made it extremely 

difficult, in some cases impossible, for many 
businesses acting in good faith to verify and 
comply with Daniel’s Law nondisclosure re‑
quests, allowing the law to be exploited for fi‑
nancial gain,” said Molinelli.

When Atlas sent the requests demanding 
businesses update their database within 10 days, 
they were sent the week between Christmas and 

New Years – a time when most businesses were 
closed – making it virtually impossible to meet 
the rigid 10-day deadline.

Now, PSIPC – a coalition of civic-mind‑
ed businesses across industries such as real 
estate, credit reporting, background checks, 
legal services, nonprofits and more –  is ad‑
vocating for change. Their message is simple: 
Daniel’s Law must be restored to its original, 
reasonable form.

Legal Pushback
A federal judge has already taken notice. 

In November 2024, U.S. District Court Judge 
Harvey Bartle ruled that the law’s mandato‑
ry damages requirement is unconstitutional. 
To salvage the law, Judge Bartle interpreted 
Daniel’s Law as including a negligence stan‑
dard for evaluating a company’s response to 
nondisclosure requests, holding a company 
liable for a violation only if it failed to exer‑
cise reasonable care in responding to requests 
under the law.

The U.S. Third Circuit Court of Appeals will 
soon hear arguments in a constitutional chal‑
lenge to New Jersey’s Daniel’s Law.

“Businesses do not have the time or the re‑
sources for this to play out in court,” said Russo. 
“This requires a legislative solution that pro‑
vides uniformity and certainty to people affect‑
ed by the law.”

Restoring the Law’s Original Intent
PSIPC is calling on lawmakers to address five 

key issues with the current law:
Disclosure: Restore the original definition 

of “disclose,” to keep Daniel’s Law focused on 
the public disclosure of covered information 
rather the mere possession of information in 
databases.

Verification: Import sensible mechanisms 
from the New Jersey data privacy law that allow 
businesses to verify a covered person’s identity 
and requests.

Assignment: Revert to the original Daniel’s 
Law, which contained no assignment of rights 
or claims.

Remedies: Allow courts to award injunc‑
tions, declaratory relief, and attorneys’ fees and 
costs – or authorize damages for violations of 
prior court orders.

Exemptions: Incorporate exemptions from 
the New Jersey data privacy law for regulated 
industries such as health care and privacy-pro‑
tective practices.

“Daniel’s Law serves a noble purpose,” said 
Molinelli, “but the law is broken.”

To help spread awareness and support 
legislative reform, PSIPC has launched 
www.RestoreDanielsLaw.com.

LAW

https://restoredanielslaw.com/
https://restoredanielslaw.com/


Everybody in business has a story to tell. A public relations professional is an objective set of eyes who knows how to 
drill down and find the thread of what makes your company, service or product unique.

What Exactly Is Public Relations?
It is an invaluable tool in creating favorable public opinion. It differs from advertising in that it is an unpaid 

endorsement of a company, a person, a product or a service, and that fact alone, lends tremendous credibility.

How Does Public Relations Pay Back Big?
Your uniqueness, your story is what differentiates you from everyone else in your field. Being quoted in newspaper
and business publications as well as appearing on broadcast media brands you as an ‘expert’. This type of credibility 
creates a ‘buzz’ or publicity that associates you and your firm with excellence. Publicity builds on itself and opens 

doors where entrée was never previously anticipated or envisioned.

Contact Amy Delman
amydelmanpr@verizon.net or 201.563.4614

www.amydelmanpr.com

Make sure your story is told. 
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Leadership Inventory
By Steve  
Adubato, PhD
Freelance Contributor

Too often, we get 
consumed with 
our day-to-day re‑

sponsibilities and don’t 
make the time to take a 
“leadership inventory” 
of how we are commu‑
nicating and connect‑
ing with others. When 

we don’t reflect on the impact our leadership and 
communication approach is having on those 
around us, we can pay the price. With that in 
mind, consider some important questions:

	◾ Are you listening? To what degree 
are you making a conscious decision 
to focus, concentrate, and be in the 
moment when someone is talking to 
you? It is so easy to go through the 
motions, but when we do, it can have 
negative consequences.

	◾ How responsive are you in your com-
munication? Do you let your e-mail sit 
there or wait to return a call for a few days 

or not at all? We communicate very clear‑
ly based on how and when we respond to 
those who are trying to connect with us.

	◾ How receptive are you to feedback? 
Being receptive to feedback is criti‑
cal for a leader’s personal and profes‑
sional growth. While this less than 
glowing feedback can be perceived as 
a “criticism” of our work, we need to 
view feedback as a gift. Being recep‑
tive to feedback is a powerful tool for 
self-awareness and development.

	◾ Are you communicating proactively 
in the workplace? In meetings, when 
there is an issue being discussed and 
you have something to contribute, do 
you? Commit to speaking up and being 
more proactive. The best leaders seek 
opportunities to actively contribute 
and share their insight.

	◾ Do you ask for help? Are you delegat‑
ing and acknowledging that you are 
overwhelmed? Why not choose one ac‑
tivity or function to delegate to a team 
member? Pick carefully and don’t mi‑
cromanage. You will be a better leader 
and a lot less stressed.

Steve Adubato, PhD, is the author of six books, 
including, “Lessons in Leadership,” and his 
newest, “Lessons in Leadership 2.0: The 
Tough Stuff.” He is an Emmy Award-winning 
anchor with programs airing on Thirteen/WNET 
(PBS) and NJ PBS. He is has also appeared on 
NBC’s TODAY Show, NPR, CNN and MSNBC. 
Steve Adubato’s Lessons in Leadership airs 
Saturdays at 5 pm & Sundays at 10 am on News 
12+. For more information visit Stand-Deliver.com

Ph
o

to
: G

etty Im
ag

es/iSto
ckp

h
o

to
/xavierarn

au

LESSONS IN LEADERSHIP

https://www.Stand-Deliver.com


FALL 2024       25NJLICA • PO Box 166 • Succasunna, NJ 07876 • www.NJLICA.org

NJLICA is looking for 

LABORER, 
OPERATOR,
& TRUCK DRIVER
APPRENTICES

The NJLICA Apprenticeship
 Training Program is open to both 
new hires and existing employees.

How Can Apprenticeship Training Help Your Company? 

This Education Has Two Facets:
On The Job Training and Classroom Instruction

Your Apprentice will Learn and Produce Better Quality Work, Moving You Forward
at No Additional Cost to the Employer!

For Questions Or To Enroll Your Apprentice Today Simply Contact:

Buddy Freund, Executive Director At Buddy@govisionstrong.com
Tracy Carver, Apprenticeship Coordinator At tcarver@tlc4prevailingwage.com

973-630-7600

◦ Instill your company’s culture and retain 
workers

◦ Recruit and develop a diverse and highly 
skilled workforce 

◦ Improve productivity, profitability, and your 
bottom line

◦ Reduce turnover, improve loyalty, and 
retain top talent 

◦ Demonstrate investment in your community

https://www.njlica.org/
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Advanced Planning Helps Small 
Businesses Manage Disputes

1	  2022 Small Business Profile published by U.S. Small Business Administration, Office of Advocacy using Statistics of US Businesses (Census)
2	  Publicity can come in various ways-local newspaper coverage, court records are public, as are complaints reported to the NJ Better Business Bureau.

By Margarita Echevarria, Esq.,
Independent Arbitrator & Mediator

Access any business report in New Jersey 
and you will confirm that small business 
is the engine for productivity, the sale of 

goods, and employment in the state.
Small business is defined as any firm with 

500 or less employees. The Small Business 
Administration’s small business profile for 
New Jersey from 2021 and 2022 confirms that 
99.6% of New Jersey businesses are small busi‑
ness1. Their reports indicate that these business‑
es, with a diverse ownership representation of 
women, men, blacks, Hispanics, and veterans, 
cover many sectors from Professional, Scientific 
and Technical services to Construction, Retail 
Trade and Health Care. These enterprises em‑
ploy almost half of the population of the state 
(49.2-49.5%), many of which have between 20 
to 499 employees. In 2022, small business ac‑
counted for $15 billion in loans from New 
Jersey banks.

Disputes related to retail, construction and 
commercial transactions often arise in busi‑
ness. One can reasonably conclude a certain 
percentage of businesses are engaged in costly 
litigation related to disputes ranging from em‑
ployment claims, B2B disputes or consumer 
claims regarding services and product claims. 
Litigation can be expensive, not just with re‑
spect to legal fees or the time for the parties 
to prepare for trial, but also because of loss of 
reputation due to associated negative publici‑
ty2, loss of time dedicated to court proceedings, 
and loss of business relationships if a dispute 
becomes caustic.

Businesses can insulate themselves from 
these potentially expensive “drags” by advanced 
planning to ensure that their employment 
agreements, B2B, and even terms of service 
agreements with their consumers include ar‑
bitration or mediation clauses or both. Often, 
Alternative Dispute Resolution provisions in 
commercial contracts involve a two-step pro‑
cess, i.e. first mediation and then final binding 
arbitration. Service providers like the American 
Arbitration Association (AAA) or JAMS often 
handle the administrative processes once a 
claim is filed, such as tracking required de‑
posits, assigning of the ADR professional (by 
offering a selection list) and ensuring a final dis‑
position is reported. The speed, efficiency, confi‑
dentiality, cost effectiveness and finality offered 
by these alternatives to litigation have become a 

normal facet of doing business today. You may 
already have a legal representative that helped 
set up your business, who you can tap to draft 
the appropriate clause(s) in your contracts, and 
which you can peruse in advance to have an ef‑
fective conversation with your representative. 
For example, the AAA offers ClauseBuilder on 
their website at no cost.

An important resource to business within 
the state is the NJ Association of Professional 
Mediators. NJAPM has for over thirty years 
given qualifying training for new entrants into 
both Civil and Divorce mediation practice, 
provided NJ mediators support to maintain 
their NJ court roster qualification, and served 
as the voice of the mediator community to the 
NJ Judiciary and our legislative representatives. 
NJAPM is also a member of the Commerce 
and Industry Association of NJ and stands 
ready to provide webinars and other educa‑

tional programs to acquaint CIANJ members 
with advice on how to plan for the inevitable 
disputes that arise in business. NJAPM can ad‑
vise on the benefits of mediation, how to pro‑
tect yourself by adopting ADR provisions in 
your contracts and provide, through its web‑
site (NJAPM.org), a directory of professional 
mediators all of whom have met the rigorous 
credential qualifications of the state to be‑
come not only court approved mediators but 
also who annually retain that status through 
required continuing education.

In addition, NJAPM collaborates with na‑
tional and intrastate organizations to promote 
the benefits of mediation, the increase of di‑
verse mediators through its grant program, 
and to collaborate with in-state educational 
institutions to demonstrate how mediation 
tools can enhance the delivery of services within 

their organizations. NJAPM feels strongly that 
conflict resolution in our businesses, organi‑
zations and communities is more effectively 
mitigated through mediation. We are pleased to 
have the opportunity through CIANJ member‑
ship to share the years of experience, expertise 
and knowledge of our members with CIANJ 
members.

As businesspeople ourselves, we understand 
that developing and maintaining a business 
requires a lot of planning to ensure that our 
product or service meets a public need. We try to 
anticipate as much as possible what is required 
to sustain a healthy and prosperous business. 
Anticipating what you will do to confront and 
manage inevitable disputes should be part of 
that planning: utilizing speedy, cost effective 
and confidential services when disputes arise 
is highly beneficial. We invite our fellow CIANJ 
members to add a mediation discussion to your 
meeting agendas and invite you to check out 
our website at www.NJAPM.org.

Margie Echevarria is an Independent Arbitrator 
and Mediator in private practice with a focus on 
Insurance, Business, Securities and Real Property 
disputes. You can reach her at margarita@
echevarriaadr.com and www.echevarriaadr.com.

The Small Business 
Administration’s small 
business profile for New 
Jersey from 2021 and 2022 
confirms that 99.6% of  
New Jersey businesses are 
small business

MEMBER NOTES

https://www.cianj.org/environmental-business-council/
https://www.cianj.org/environmental-business-council/
https://njapm.org/


We help our clients manage  
and protect their most valuable 
assets—their people and  
their business.
World Insurance Associates offers our clients top 
products and services from the best providers that 
span all of your personal and commercial needs. 
Plus, you continue to get the white-glove service 
and personal touch of your local World agent. 

INSURANCE PRODUCTS
• Commercial Insurance
• Employee Benefits
• Payroll & HR Solutions
• Financial & Retirement Planning
• Surety & Bonding
• Personal Insurance

INSURANCE EXPERTISE
• Professional Liability
• Law Firms and CPA Firms
• Medical Malpractice
• Restaurants and Hospitality
• Offices and Retail
• Transportation
• Contractors / Construction

WORLD INSURANCE ASSOCIATES
100 Wood Avenue South, Iselin, NJ  •  08830732-380-0900  •  yourteam@worldinsurance.com 
worldinsurance.com

THE WELLNESS ADVANTAGE  
Strengthening Your Workforce from Within

https://www.worldinsurance.com
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Strategy and Planning:  
Strategic Revenue Growth

By Joseph P. 
Truncale, Ph.D.
Contributing Editor

So much about 
strategy and 
planning can 

seem overly com‑
plex and daunting. 
It needn’t be. In fact, 
by focusing on these 
five key objectives, 
the planning process 

can be simple, straightforward, and effective. 
They are: Strategic Revenue Growth, Technology 
Innovation, Operational Excellence, Financial 
Reporting, Analysis & Forecasting, and People, 
Performance, Culture & Learning.

Here’s a closer look:
1.  Strategic Revenue Growth: I have yet to 

encounter an owner/CEO and/or a senior lead‑
ership team who do not have a goal of revenue 
growth. Adding the word “strategic” to this 
near universal objective is not embellishment or 
simply decoration. There is a significant differ‑
ence between growing revenue (some of which 
may or may not be value added or profitable) 

and strategic, well planned account acquisition. 
This is where “the list” comes in; those pros‑
pects you will identify, research and concentrate 
on and target for addition to your client roster.

Starting with this broad objective, we drill 
down to its component parts.

We begin by examining current key accounts. 
With whom are you enjoying success (and loy‑
alty) and why? Are there additional services 
you could provide them? What is your “share 
of wallet” with these customers? What are their 
plans for future growth and how might you 
help facilitate these? How is what you are pro‑
viding helping to improve the circumstance of 
their business?

We then begin to profile these accounts, at‑
tempting to discern patterns that will help you 
better understand ways to communicate your 
unique value.

From there, we map this profile on to your 
best prospects. These form “the list;” a strate‑
gic, highly targeted short list of organizations 
with whom you might enjoy a mutually ben‑
eficial relationship. Remember, if you go out 
looking for anything, that’s what you’ll get!

Development of the key account acquisition 
plan follows.

Some find value in stratifying their best cli‑
ents and prospects by industry verticals, spe‑
cialty, product or service, geography, size, etc. 
While this can bring a level of clarity, don’t 
overlook the importance of the unique value 
you are creating and providing. This is what 
keeps clients connected and loyal over time.

We’ll take a look at the second of these five 
key objectives, Technology Innovation next time.

Getting your senior team together for a deep 
dive into strategy formulation and planning 
has many positive effects for your organization 
and for all of your stakeholders. Quarterly fol‑
low-ups ensure you stay on track and focused. 
Adjustments are made and assignments for the 
next 90 days are put in place. When these ses‑
sions are professionally facilitated, the positive 
impact made on business results is dramatic.

For more information on getting started on 
your strategy and planning, contact me at joe@
ajstrategy.com.

By focusing on five key objectives, the planning process can be simple, straightforward, and effective. 

Joseph P. Truncale, Ph.D., CAE, is the Founder 
& Principal of Alexander Joseph Associates, 
a privately held consultancy specializing in 
executive business advisory services.

He is the former CEO of the Public Relations 
Society of America (PRSA), the world’s largest 
public relations organization.Prior to joining 
PRSA, Joe was President & CEO of NAPL, a 
business management association representing 
leading companies in the printing, graphic 
communications, mailing, fulfillment and 
marketing services industry.

Joe specializes in strategy, customer analysis 
and organizational effectiveness.

He is a graduate of Monmouth University 
and he holds a Masters’ Degree from Rutgers 
University. In 2011, he earned his Ph.D. in 
Media, Culture and Communications at New 
York University and was the recipient of the 
Prism Award for Academic Achievement. 
His dissertation was a ground-breaking study 
of the leadership styles of highly successful 
entrepreneurial business executives in the 
graphic communications industry.

Joe served as Co-Chair of the New York 
University Board of Advisors and is an adjunct 
faculty member at NYU teaching graduate 
courses in Executive Leadership, Financial 
Management and Analysis, Finance for 
Marketing Decisions, and Leadership: The C 
Suite Perspective. He resides in Colts Neck, NJ.
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 EFFECTIVE MANAGEMENT



At Freedom Bank, we provide the  

financial tools and expert guidance to  

help your business grow. From flexible  

lending solutions to cash management  

services, we’re here to support your success.

FreedomBankNJ.com  |  201-599-3000

East Rutherford
80 Route 17 North

Mahwah
380 Route 17 South

Maywood
99 West Essex St., 2nd Floor

Ridgewood
375 Route 17 South

Guttenberg
6812 Park Avenue

THE SPIRIT OF COMMUNITY BANKING

Business Banking
Commercial Loans
Checking Accounts
Savings Accounts
Money Market Accounts

Business Credit Cards
Merchant Services
Cash Management Services
And more!

https://www.fbnj.com/


Benefits 
that work 
as hard as 
your team.
Easy-to-use coverage 
that keeps employees 
smiling.

DeltaDentalNJ.com

https://www.deltadentalnj.com/

