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“After my prostate cancer
diagnosis, | did

my homeworKk. | chose
proton therapy at
ProCure because | found
out that surgery would
have kept me away from
the things | care about,
like Buck.”

-Gary

Before choosing other treatment
options, take Gary's advice and do
your homework.

ProCure's proton therapy offered
Gary a non-surgical treatment
option, an exceptional patient
experience and no downtime.

On a scale of 1to 10, he
rated ita 12!

To hear more stories
like Gary's visit:

www.ProCure.com

ProCure

Proton Therapy Center
Precision Therapy. Passionate Care.
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LARGER THAN LOCAL

Billion Dedicated Lending
in Loans. Professionals.

Strength, Stability and a Partner You Can Count On

Spencer arranged almost $500 million in financing in 2019 and continues to maintain
and service all commercial loans in-house. It’s one of the reasons why our customers
find our level of service exceptional when compared to national banks.

Commercial Line Term Loan Term Loan
Line of Credit 15-Year Term Loan 5-Year Term Loan

Amount: Amount: Amount:

$1,350,000 $8,960,000 $180,000

Location: Location: Location:
Lyndhurst, NJ Ridgefield Park, NJ Lyndhurst, NJ

Purpose: Purpose: Purpose:
Non-Profit Company - Refinance and Equipment
Working Capital Equipment Financing Upgrades

Commercial Construction Commercial
Mortgage Lending Mortgage
5/30 Term Loan Construction to Perm Loan 5/30 Term Loan
Amount: Amount: Amount:

$21,534,500 $9,387,600 $8,700,000

Location: Location: Location:
Far Rockaway, NY Passaic, NJ South Orange, NJ

Purpose: Purpose: Purpose:
Mixed-Use Office/Retail Multi-Family Apartment Building Mortgage Refinance

Let’s get started.

Inquire online or connect with a lending decision-maker by visiting:
spencersavings.com/larger-than-local/

@99 SPENCER SAVINGS BANK ., e e o
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You've put a lifetime
into it....but what will
you get out of it?

Let Goldstein Lieberman
help you with your
succession plan
to maximize the value
of your business.

(OOLDSTEIN

LIEBERMAN
"g(“ COMPANYLLC

Financial Insiaht. Business Instinct.
Certified Public Accountants and Business Advisors

WWW.GLCPAS.COM

800-839-5767
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BEST  BEST
REGIONAL HOSPITALS REGI[]NA[ H[]SPITALS

NEW YORK, NY NEWYORK NY B E I I E R I S
RECOBNIZED IN 18 TYPES OF CARE RECOBNIZED IN 7 TYPES OF CARE

202021 | 2020—21

BEST BEST AMONG

REGIONAL HOSPITALS REGIONAL HOSPITALS

ey e [HE BEST

RECOGNIZED IN 5 TYPES OF CARE RECOGNIZEDIN 3TYPES OF CARE ‘
202021 | 202021
OCEAN RIVERVIEW
MEDICAL CENTER MEDICAL CENTER

MORE TOP-RANKED HOSPITALS THAN ANYONE IN NEW JERSEY.

Once again, U.S. News & World Report has ranked four of Hackensack Meridian Health’s
hospitals among the best in New Jersey. Eash with multiple high performing specialties, or

procedures and conditions. While we're proud to be ranked among the best, it only inspires

us to keep getting better.

Doctors.HackensackMeridianHealth.org.

o=
O 0'00 Hackensack
00.0 B Meridian Health

KEEP GETTING BETTER


https://doctors.hackensackmeridianhealth.org/

Mission

“The mission of the Commerce and Industry Association of New Jersey is to be the leader in free enterprise advocacy for the purpose of
providing, through education, legislative vigilance, and membership interaction, an economic climate that enhances business potential
and makes New Jersey a better state in which to live, work and conduct business.”
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COMMERCIAL LENDING

We make business

RECENTLY CLOSED TRANSACTIONS
$6.0 Million $4.0 Million $3.0 Million

Commercial mortgage, term loan and Equipment line of credit to a Working capital line of credit to a
working capital line of credit for a regional Gloucester County-based logistics Union County-based company that
waste management and recycling business and trucking group. provides digital automation technology
located in Cumberland County. for financial institutions.
$2.5 Million $2.4 Million $2.0 Million
Working capital line of credit to a Refinance of medical facility Working capital line of credit to a
Bergen County-based law firm. located in Wayne. Passaic County-based elevator installation,

service and repair company.

Northern New Jersey
Paul Heilmann
pheilmann@columbiabankonline.com

Columbia

ggorab@columbiabankonline.com

B ank William Clement
wclement@columbiabankonline.com

Count on Columbia. Central and Southern New Jersey
Oliver Lewis
olewis@columbiabankonline.com

19-01 Route 208 North ¢ Fair Lawn, NJ 07410
For more information please call (800) 522-4167 - ColumbiaBankOnline.com



http://columbiabankonline.com

PRESIDENT'S VIEW

Every Cause Needs Champions:
Valerie and Frank Montecalvo are
Focused on Tick-Borne lliness

Thanks to a gift from the Montecalvo family, Invisible International
delivers the latest research to physicians around the world.

By Anthony Russo
President, CIAN]J

IAN] is fortunate
to have an active
and committed

board of directors, com-
prised of leading execu-
tives from throughout
New Jersey. Their exper-
tise is apparent in the
reputations their compa-
nies enjoy and the goods
and services they pro-
vide. What often goes untold, however, is their
philanthropic deeds.

Valerie Montecalvo, president and CEO of
the Bayshore Family of Companies, exempli-
fies the extraordinary charitable work that is
being done. Valerie and her husband, Frank,
gave a trailblazing and transformational gift to
the non-profit Invisible International to create
the Montecalvo Foundation Platform for Tick
Borne Illness Education. This unique platform
offers physicians the latest, peer-reviewed, sci-
entific information on Lyme disease and other
tick-borne illnesses. Invisible International
hopes physicians take advantage of the plat-
form especially since it provides continuing ed-
ucation credits.

Lyme Disease is very personal for Valerie since
her own case went undiagnosed for years as her
condition worsened. “I feel that perhaps God
gave this illness to me to try to understand it
and help others,” she said.

Dr. Nev Zubcevik, medical director of Invisi-
ble International, said the Montecalvo’s gift will
revolutionize the approach to tick-borne diseas-
es. “If you are building a house of science, the
No. 1 brick is education for physicians. Unless
that changes, nothing else will change,” said Dr.
Zubcevik, a Harvard-trained and board-certified
physical medicine and rehabilitation specialist.

More than 300,000 people were infected with
Lyme Disease last year in the United States. It is
contracted through a tick bite and often leaves
a tell-tale ring. But Valerie does not recall being
bitten, leaving her to believe it was dormant
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for years, before rearing its head in stressful
situations.

After Hurricane Sandy in 2012, Valerie said
she started getting “whacky symptoms” that
mystified her doctors. She suffered joint pain,
vertigo and even seizures for years before her
Lyme Disease was finally diagnosed. “Once I got
the appropriate medication and understood
what I had, I was able to deal with it,” she said.
Still, she wonders what her life would have been
like if it had been caught earlier.

Her donation enabled Invisible International
to design and create the educational platform
in a mere six months. The pioneering effort re-
ceived overwhelming response from the medical
community, according to Dr. Zubcevik and her
colleague, Shari O’Connor, a pharmacist dedi-
cated to educating patients and their care teams
about this highly misunderstood disease. Al-
ready, it is accredited by the American Academy
of Family Physicians and is under review by the
American College of Continuing Education.

For its next step, Invisible International wants
to delve deeper into research by establishing a
Tick Borne Illness Repository Project involving
10 clinical research sites over the next five years.
The new project will rely heavily on big data and
the developers estimate it will cost a total of $10
million. They are seeking multi-year commit-
ments from donors who understand the urgen-
cy (like Valerie and her family) to support this
seminal research project and join in the mission
to make Lyme Disease and tick-borne illness
simple to diagnose and cure.

To Dr. Zubcevik, it is frustrating that HIV and
Lyme Disease emerged at the same time and
while highly effective therapies and medicines
have been developed for HIV, Lyme Disease “is
right where it was 30 years ago.” She believes, “if
we are going to finally move the needle,” there
must be a greater and a more deliberate focus
on Lyme Disease.

There is a public health crisis around tick-
borne illness education and awareness. With
champions like Valerie and Frank Montecalvo
and other donors who are willing to join them,
progress can finally be made, educating doctors
and helping patients. §

Valerie and Frank
Montecalvo gave

a trailblazing and
transformational gift to
Invisible International to
create the Montecalvo
Foundation Platform

for Tick Borne lliness
Education.

(iIN)ViSiBIE

INTERNATIONAL

FOR MORE INFORMATION:
https://learn.invisible.international
https://invisible.international/change
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Health plans built for I spy pinkeye.

With new interactive tools for Oxford' members, like 24/7 doctor video chats, United
virtual weight loss and wellness coaching, and access to personal benefit Heal.t}lcare®
advocates, health plans from Oxford are designed to help your employees get Oxford

care and support.2 Wherever, whenever. Welcome to the new Oxford—now
with even more ways to connect your employees to care.

@ uhc.com/oxfordnow

1 Oxford insurance products are underwritten by Oxford Health Insurance, Inc. Oxford HMO products are underwritten by Oxford Health Plans (NJ), Inc. and Oxford Health Plans (CT), Inc.
2 Beginning with 5/1/20 policy effective dates for New York small group (1-100) and New Jersey small group (2-50) fully insured employers.
B2B EI2094710.0 7/20 ©2020 Oxford Health Plans LLC. All rights reserved. 20-96613-F6


https://lp.uhc.com/oxford?cid=EI_ACQ|LPM|SB|Print|NE_Ox_Tri_State|20-96613|0820TROXP2|sitevisits|2020_09_01|Redirect

CIANJ'S ANNUAL MEETING

CIANJ’s 93rd Annual Meeting:

A Virtual Event in 2020

William C. Hanson was installed as CIANJ’s Chairman of the Board and
former New Jersey Governor Chris Christie delivered the keynote address.

By Diane C. Walsh
Contributing Editor

For the first time in its 93-year history, the

Commerce and Industry Association of
New Jersey (CIAN]J) conducted its Annual
Meeting as a virtual event.

Gonewas the packed cocktail reception, where
members would network shoulder-to-shoulder
around giant buffet tables of crudité. Instead,
everyone was at their computers and participat-
ed via Zoom. They were invited to online “break-
out” rooms that gave them a chance to mingle
through the magic of the Internet. CIAN]J was
compelled to go virtual because the COVID-19
pandemic made it impossible to host the tradi-
tional in-person gala.

About 200 business executives opted for
the new format and CIANJ President Anthony
Russo was pleased to report positive feedback.
“The members enjoyed the speed networking
and for a lot of them it was their first time in a
Zoom breakout room,” he said.

With the flick of a key, members were as-
signed to virtual rooms; no more than 15 people
were in each group, making it easy to see and
talk with other business leaders. There were no
awkward pauses. With the clock ticking, people
exchanged brief introductions, a question or
two and then were sent to a new virtual room.

Although the meeting was online, it also of-
fered many traditional elements, including a
keynote address by former New Jersey Governor
Chris Christie and the introduction of the new
chairman and executive committee who will
lead the organization over the next two years.

Outgoing Chairman Richard W. Abramson,
a member of law firm Cole Schotz P.C., turned
over the reins to William C. Hanson, president
of NAI James E. Hanson. Abramson thanked
the board for its support. “Your wisdom and
dedication enable the association to continue to
work for the benefit of our businesses and the
State of New Jersey,” he said.

Audrey Murphy, executive vice president
and chief legal officer at Hackensack Meridian
Health, stepped up to vice-chair. Kathleen Al-
exander, a partner at the accounting firm, Sax
LLP, and Joseph Imperato, a principal at XSo-
lutions LLC Consulting Service, will continue
to serve as the treasurer and secretary, respec-
tively. Lanny S. Kurzweil, a partner at McCar-
ter & English, LLP, will also retain his role as
general counsel.
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William C. Hanson, CIANJ’s Chairman
of the Board

Six at-large members of the executive com-
mittee were also welcomed. The committee
convenes nearly every month and is active in
shaping CIAN]J policy.

This year, the at-large members include
Thomas J. Shara, president and CEO of Lake-
land Bank; Dax Strohmeyer, president of Tri-

“The members enjoyed the
speed networking and for
a lot of them it was their
first time in a Zoom
breakout room.”

angle Manufacturing; and Kim Vierheilig, vice
president and managing principal at AECOM,
who were returned for new terms, and Paige
Dworak, president and CEO of East Orange
General Hospital; and Drew Maldonado, se-
nior director at BNY Mellon, who are newly
appointed members.

Once the business portion of the meeting
was concluded, Russo introduced former Gov.
Christie. He is popular with the members, hav-
ing addressed CIANJ several times during his

Former New Jersey Governor Chris Christie

tenure as U.S. District Attorney for New Jersey
and governor.

Technology enabled Christie to “Zoom” in
from Michigan, where he was campaigning for
John James, the Republican candidate for U.S.
Senate. Christie said he still felt fatigued from
his bout with COVID-19 and doctors said it
could be months before he is fully recuperated.
He was hospitalized for a week after contracting
the virus at the White House when he failed to
wear a mask while preparing President Trump
for his debates. Christie said he considered him-
self “lucky” to have had great healthcare and
wanted to stress the importance of wearing a
mask, washing hands and keeping socially dis-
tant to ward off the virus.

Christie shared his perspective on the presi-
dential election, identifying the 10 key states
whose votes defined the election. After his ad-
dress to the general members, the former gov-
ernor also met privately with the CIANJ board.
Russo said the board “appreciated his candor”
in answering all their questions. §

CIANY

What's Good for Business


https://www.cianj.org/
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CHAIRMAN
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Parsippany ® 973 463 1011
naihanson.com
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COVER STORY

2021 Business Forecast

More than 80 CEOs offer their insights and predictions.

Compiled by Miles Z. Epstein
Editor, COMMERCE

ue to the pandemic, handshakes, busi-
Dness lunches, on-site teaming, hugs and

in-person meetings have been replaced
by social distancing, face masks, videoconfer-
encing, virtual events and work-from-home
arrangements. Business as usual has been re-
placed by a COVID-19-driven new normal. How
will 2021 be different?

COMMERCE asked many of New Jersey top
business leaders to offer their predictions for
2021, and here are their insights, observations
and analyses. These 85 CEOs, which offer a
valuable “peek” into the year ahead, are plan-
ning to thrive in the new normal.

ACCOUNTING

Citrin Cooperman
By Alex Serrano,
CPA, Office Managing Partner

Technology evolution has kick-
started a reimagined future, with
Al driving a cultural shift. We are
seeing this in-process automa-
tion, Wthh reduces the time it takes to complete
recurring audit and tax compliance work. The
resulting time efficiencies direct our focus on
providing business services that address mod-
ern business challenges and sophisticated con-
sulting work to attract and retain employees.

EisnerAmper LLP

By Diane Wasser,

CPA, Partner-in-Charge,
' NJ Region

A new year brings hope. Com-
panies will continue to leverage
technology and nurture their
people to meet client needs. A work-from-home
model will become even more accepted—obso-
leting many of the unnecessary and time-con-
suming tasks we have proven we can do without.
For now, I'm okay with going to my home work-
space each morning in my comfy pair of slippers.

Goldstein Lieberman &
Company LLC

By Phillip E. Goldstein,
CPA, Co-Founder,
Managing Partner

The trends that will shape 2021—
remote client auditing and ac-
counting; remote tax and tax planning; remote
advisory and consulting; and remote education
for our team of professionals. In the world we
live in today, technology—including blockchain
and artificial intelligence—will play a greater
role in what we do and how we do it.

A new year brings hope.
Companies will continue to
leverage technology ...

Klatzkin
By Thomas H. Martin,
CPA, Managing Partner

Accounting firms will need to
discover new and improved ways
to do remote audit work. The
pandemic has taught us that we
can be effective working remotely, but audits
present more challenges than other types of en-
gagements, especially for smaller firms with less
sophisticated technology.

- Levine Jacobs & Co. LLC
8 By Charles F. Ott,
; | CPA, MBA, Managing Member

! The coming election will affect the
potential for an economic come-
back. We'll have to keep a keen
eye and be prepared to shift gears
and make strategic changes in the event there is
continued or prolonged social shutdowns or a
dramatic shift in governmental policies that will
affect our business and that of our clients.
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Mazars USA LLP
By James Blake,
CPA, COO

The challenge will be develop-
ing revenue growth strategies
that come with an uncertain-
ty on the timing and length of
emergence from the pandemic. Our advisory
services will focus on reshaping privately owned
businesses and helping them navigate through
governmental programs and tax law changes.
Lean sustainable operating plans that leverage
process, people and new technology will be crit-
ical for growth.

MSPC
By Jon S. Gagliardi,
CPA, Managing Principal

We expect businesses to contin-
ue to concentrate on developing
efficiencies related to balancing

: employees working remotely
along with part-time use of their physical offic-
es. In 2020, these were reactive changes. Going
forward, businesses can be strategic in how they
change their infrastructure and we will advise
our clients about the financial implications of
these decisions.

NJCPA

By Ralph Albert Thomas,
CPA (DC), CGMA, CEO and
# % Executive Director

The COVID-19 pandemic up-
ended the business environment
in 2020, but CPAs and account-
ing profess1onals rose to the challenge by adapt-
ing quickly to their clients’ or organizations’
needs. That same kind of flexibility will be need-
ed by accounting professionals to accept and
embrace new uses of technology that replace
the mundane functions of this profession with
more strategic planning and advisory.

Continued On Page 12
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= “THE ONE STOP SHOP”

FOR ALL YOUR RECYCLING NEEDS

58-acre Eco-Complex and Energy Campus
Utilizing the Latest Recycling Technology

Class B Recycling Supplier of Aggregate Products
Impacted Soils Construction & Demolition Debris

Scrap Metal Recycling Transportation & Containers

Curbside Recycling Women's Business Enterprise (WBE)

732-738-6000 www.bayshorerecycling.com Woodbridge Twp, NJ


https://www.bayshorerecycling.com/
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SobelCo
By Alan D. Sobel,
CPA, Managing Member
b - [ .
. ' covip, covip, coviD will
e continue to dominate trends
‘sﬂ shaping our business and the
business of our clients through-
out 2021. We cannot avoid it, but we will not
let COVID-19 impede our firm strategies as we
move forward into the future. Depending on
the ballot referendum results, we are preparing
to launch a Cannabis Desk for entrepreneurs in
this emerging industry.

Traphagen CPAs &

Wealth Advisors

By Robert J. Traphagen,

CPA, CGMA, Managing Partner

CPA firms in 2021 will have a
unique opportunity to provide

: extensive strategic advisory ser-
vices to their clients, utilizing emerging tech-
nologies for client deliverables. Success will be
defined by their effective collaboration with en-
hanced client communication. Firms that em-
brace innovative programs and flexible remote
work arrangements that are adaptable, in this
new borderless work environment, will be posi-
tioned to succeed.

Wiss & Company, LLP
By Paul Peterson,
CPA, MBA, Managing Partner

We predict improvements in the
first half of 2021 with the second
stimulus package. A study we con-
ducted revealed small businesses
are struggling with tightening credit and fewer
financing options. Many plan to cut budgets or
close. We suggest ensuring a cash cushion or ac-
cess to liquidity over the coming months and be
cautious in how future capital is deployed.

We remain optimistic about the
economic potential for 2021.

Withum

By Bill Hagaman,

CPA, CGMA, Managing Partner
and CEO

=" The pandemic has forced most

- . .
\ / industries to learn how to pro-
< ductively run our businesses
while working remotely, by implementing new
technology and establishing secure workplace

environments for employees. We foresee this
becoming a permanent part of every business

."f H -ﬁ :'-.

model beyond the pandemic, as businesses are
finding the silver lining of cost savings related
to less travel and office space requirements.

' Columbia Bank
By Thomas J. Kemly,
President and CEO

Digital banking solutions that

allow customers more remote flex-
‘{. ibility will remain an integral part

of ourindustry’s future. We recent-
ly implemented a digital mortgage solution where
customers can automatically pull documents, get
conditional pre-approvals and accelerate their
loan closings. Solutions such as these improve ef-

ficiency, benefit the customer and free up staff so
we can continue to provide personalized service.

Investors Bank
By Kevin Cummings,
Chairman and CEO

We remain optimistic about the
economic potential for 2021. In-
vestors Bank is building on the
many lessons learned from op-

Continued On Page 14

In uncertain times, there is one certainty:

TO YOURS \

SUCCESS _=,..

"

Livingston, NJ | Faoli, PA | Woodeliff Lake, N

Audit & Accounting | Tax | Advisory | Forensic and Valuation Services
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ENVIRONMENTAL MANAGEMENT SERVICES
#SPECIALTY CONTRACTING AND COATINGS

Services:

Vapor Barrier Installations
Waterproofing

Sub-slab Depressurization System
Installation (SSDS)
Venting/Monitoring System
Installations

Liquid Boot/GeoVent Installations
Air Barrier Installations

Tank Services

Remediation

Air Monitoring System Installations
Asbestos/Lead Services
Sandblasting

Specialty Contracting Services
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erating during a pandemic. We have embraced
an omnichannel approach to our products and
services that we believe will give businesses and
consumers the flexibility to do their banking
whenever, wherever and however they choose.

Lakeland Bank
8| By Thomas J. Shara,
W President and CEO

Continuing with the implemen-
tation of our digital strategy to
create an omni-channel platform
that provides a seamless custom-
er experience will be our focus. We must meet the
needs of our customers and interact with them via
their preferred channel—and that experience must
be exceptional. The key is to ensure we keep the
human touch at the forefront of everything we do.

M&T Bank
By Tom Comiskey,
NJ Regional President

The accelerated adoption of dig-
ital banking will continue but
building meaningful customer
relationships will remain as im-

v

portant as ever. Digital enhancements like Do-
cuSign, virtual notary and our digital scheduling
platform will provide personal experiences while

keeping safety and convenience in mind. Offer-
ing customers choice in how they bank is core to
our purpose of making a difference in their lives.

NJBankers
By John E. McWeeney, Jr.,
President and CEO

¥ As I look to 2021 two words
come to mind—uncertainty

and resiliency. Driven primarily
by COVID-19, there is proba-
bly never been a period of greater uncertainty
heading into a new year. That said, New Jersey’s
banks are strong and resilient and will help lead

ojoydpoisi/sebew| Ao

the economic recovery that will surely follow
once we defeat COVID-19.

|| Peapack-Gladstone Bank
= By Doug Kennedy,
W President and CEO

The way we historically have
done business has changed for-
ever. Less travel, handshakes
and hugs are gone, more Zoom
and digital interactions with clients. Having
said this, consumers and small businesses are
seeking relationships with local partners as hav-
ing a strong local economy has become a very
important objective due to the adverse impact
COVID-19 has had on local economies.

Valley Bank
" By Ira Robbins,
| President and CEO

COVID-19 will continue to cre-
*1 ate challenges in the year ahead.
" We will continue to support
v %% the 13,000 small businesses we
helped secure PPP fundmg for. We will work
closely with local businesses as they adjust to
the changing economic environment. And we
will continue to support local communities as
they recover from the effects of COVID-19.
Continued On Page 16

Put more working capital
to work for your business.

If your business requires financing for immediate needs or
longer-term growth, Investors Bank is here with the choices
and service to help meet your goals.

- Commercial Lines of Credit with variable rates and easy

access to funds

- Commercial Term Loans with flexible terms up to 10 years and

competitive interest rates

- Equipment Financing Options available for long-term CAPX needs
- Treasury Management Solutions that simplify control over your cash flow

Visit us at investorsbank.com/MML

% investorsBank

Banking in your best interest.

Member FDIC @ Equal Housing Lender

Investors Bank name and weave logo are registered trademarks. ©2020 INVESTORS BANK. ALL RIGHTS RESERVED.
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https://www.myinvestorsbank.com/Commercial-Institutional/Lending/Middle-Market

FROTECTING MILLIONS

I A STERESS-FREE, EASY TO SLEEP

/

Offering turn-key and fully-integrated solutions, KEV Security makes securing

your financial institution simple. With over 35 years of experience and industry know-how,
combined with parts and inventory for all major types of banking equipment; we can consult,
install, maintain and service your financial security system with worry-free assurance.

We ensure your systems stay protected and communicating regardless of telephone
or power outages with our full-service UL listed Central Station Monitoring

and private KEV-IntelliNet 2-way Radio Backup Network. KEV Security offers you
peace of mind, so you can concentrate on other things. . . like customer service.

ALL THE SECURITY HOUW'LL eVER HEED. COMMERCIAL « RETAIL » FINANCIAL —@ 9 q % q

FIRE INTRUSION ACCESS NETWORK 24-7 CUSTOMER
CONTROL MONITORING ~ SERVICE/MONITORING

973-773-1397  www.kevsecurity.com NJ Business License # ALOD00OT Fire/Burglar/Locksmith  NJ Division of Fire Safety #P00556


http://www.kevsecurity.com
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CHILD CARE

Lightbridge Academy Child
Care Centers

By Guy Falzarano,

Founder and CEO

Childcare is a cornerstone of
the economy—without it, peo-
ple cannot go back to work. The
industry is struggling due to COVID-19 with
reduced enrollments, increased costs and more
regulations. Childcare deserts will result as pro-
viders go out of business. The state needs to
shift Universal Pre-K funds to community pro-
viders to keep them viable.

YWCA Northern New Jersey
By Helen Archontou,
CEO

& Our work every day is linked to
racial justice, since it is rooted in
the mission of the YWCA North-

past few months have created an urgency to mo-
bilize our community—despite race or ethnici-
ty—to become anti-racist activists. Our focus
and programing will provide opportunities to
learn, unlearn and build collaborative partner-
ships with those who share our vision of peace,

justice and dignity for all.

CONSULTING

ICA Risk Management
. Consultants

By Barron S. Wall,

| ARM, PMC,

" J Managing Associate

ICA’s challenges in 2020 to pro-
vide creative solutions to clients’
risk management problems will continue un-
abated next year despite the economic down-
turn, COVID-19 surges and a hard insurance
market. Our Enterprise Risk Management ser-
vices brought in a world leader multinational
pharmaceutical company, international hospi-
tal conglomerate, higher education institution
and diamond educator. Our real estate prac-
tice continues to fuel our growth.

Impact Consulting LLC
By Lucy Sorrentini,
President and CEO

Diversity, Equity & Inclusion
(DE&I) has gone from simply
being a compliance issue to a top
priority and commitment for
companies and boards. Influenced by our coun-
try’s racial unrest and “speak up” culture, peo-
ple are watching closely to see what CEOs and
business leaders are doing to promote inclu-
sion, and those that prioritize DE&I will achieve
competitive advantages.

Leap Consulting Group
By Josh Kramer,
Manaqing Partner

Companies are likely to kick off
2021 seeking consulting services
~ to innovate in expanded digi-
. tal consumer engagement and
improve ease and efficiency for the expanded
tele/remote workforce. Given the impacts of
COVID-19 on bottom lines, many companies
will take another look at automating more cli-
ent-facing activities before considering reduc-
ing service levels to lower cost.

% ern New Jersey. The events of the Continued On Page 18
4 N\
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Estate Administration » Tax
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Digital banking
Is accelerating.

Let us help you get up to speed.

During this time of social distancing, many of our customers have taken advantage of
Lakeland Bank’s digital banking services. Did you know that you can save time and gas

by simply snapping a picture to deposit a check? Or that you can save yourself a stamp by
using Online Banking with Bill Pay? Need to easily access your cash? It’s no problem when
you use our Debit Mastercard® at over 55,000 surcharge-free Allpoint® ATMs.

It's simple to get started. Visit LakelandBank.com/digital or call 866-224-1379 today.

Here to stay. Here to help. Here for you.

=) - 4 ; Lakeland Bank:
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CONTRACTORS

A.). Perri
By Christian Dunning,
General Manager

Solutions for indoor air quality
to combat COVID-19 remain
top-of-mind for residents and
office workers. Innovations in air
cleaning technology will continue to develop in
2021. For example, as part of our HVAC busi-
ness, we have partnered with a company that
has developed the first air purifier scientifical-
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Guiding Businesses
Through a Changing
World and Preparing

Them for a

Stronger Future.

Certified Public
Accountants and Advisors, P.C.

STRUCTURE. SUPPORT. SOLUTIONS.

ly proven to reduce coronavirus on surfaces by
99.98 percent within seven hours.

ENVIRONMENTAL, RECYCLING,
ARCHITECTURE, ENGINERING

AKREF, Inc.
By Karen Franz,
CEO

The disruptions of 2020 allow us

to think differently and creative-

h ly about the company. We are

: seizing the opportunity to invite

new thoughts on our use of technology, encour-

agement of inclusion and diversity and general

ways of working, such as schedule flexibility and
remote work environments.

8l Aqua Pro-Tech Laboratories
By Rob Barrett,
President and CEO

BN Used in the manufacturing of

|| fire retardants and Teflon pans,

y ( PFOA and PFOS testing will be a

#% focus. New regulations will mon-

itor for these highly carcinogenic compounds,
both in drinking water systems and ground
water wells. The Private Well Testing Act has

added these chemicals to the list of required
tests necessary to sell a home with a private well.

‘,H’ y A new trend for us is now that

\ W workforces are almost all remote,

we have created an IT device re-

= trieval program for companies to

recover legacy IT devices from employee homes

due to technology refresh or workforce reduc-

tions. Our custom boxes are shipped to a user’s

home with a return label to send the device back
to our facility for processing.

r ‘ Bayshore Family of
a Companies
d By Valerie Montecalvo,
4 ~ President and CEO

M AnythingIT LLC
By David Bernstein,
CEO

In 2021, I predict New Jersey

; d and our nation will take signif-

icant steps to address recycling

and sustainable living. New Jersey’s “recycled

content bill” (S2515) will be enacted, our plas-

tic bag ban (S864) and food waste disposal ban

(S865) bills implemented and the “Save Our

Seas 2.0” and “Break Free From Plastic Pollu-
tion Act of 2020” will advance in Congress.

Continued On Page 20

MSPC provides full-service accounting,
tax and consulting services including:

Accounting and Auditing
Accounting and ERP Systems

Employee Benefit Plan Audits

International Tax.and Consulting

SEC Services

Tax Services

Managed Technology Services

Wealth Management

Offices in New Jersey and New York
NJ: 908-272-2000 | NY: 212-682-1234

mspc-cpa.com
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Pam Boyd & Liz Thomas

Since 1998, we've built an award-winning
agency that represents some of the most
high-profile businesses and nonprofit
organizations in the country.

Our strategic approach to creating
memorable and meaningful campaigns
helps our clients increase brand
awareness, navigate through tough
issues and tackle problems. The result?

Long-term business relationships, repeat th O I I I aS/b Oyd

clients and industry distinctions.

Learn more at thomasboyd.com. commun |Cat|0 I’E

117 North Church Street, Moorestown, NJ

856.642.6226 | thomasboyd.com
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Brownfield Coalition of the
Northeast (BCONE)

By Rick Shoyer, President;
President, Advanced
GeoServices

2021 will offer ever-improved
virtual experiences—travel time
and expense reductions offered by high-qualify
virtual meetings, conferences and network ses-
sions will allow real estate and environmental
professionals to participate in events that were
cost and time prohibitive in the past. 2021 will
be the year of changing use of high-rise office
buildings, office parks and former mill sites.

Concrete Washout Systems
By Bill McGuire,
Marketing Consultant

With increasing environmen-
tal awareness, we are seeing a
trend towards more efficient

b and sustainable construction.
Spec1ﬁc to our business, builders are focused
on lowering their operat1onal costs relating
to concrete washout containment by using
our patented Concrete Washout Recycling
System to improve overall cleanliness of job-
sites and maximize operational efficiency to
stay in compliance.

EAI, Inc.
By Robert Carvalho,
PG, President and CEO

Environmental issues will con-
tinue to be a focus, as we all want
clean air and water and less pol-
lution. In 2021, New Jersey will
again be the leader in effective, efficient and
high value “green” propositions and on envi-
ronmental issues. I believe we live and work in
the greatest state and will continue to do so for
the foreseeable future.

ojoydspoisi/sebew) A3

GEI Consultants, Inc.
By Ron Palmieri,
CEO

GEI sees a continuing and ro-
bust transactional market, driv-
"/ en by low interest rates and the
#9490 demand for modern industrial
warehouse and manufacturing space. Due to
large site size, plentiful parking, and easy ac-
cess to highways and existing infrastructure,
underutilized malls appear attractive for con-
version to meet the area’s increasing affordable
housing and distribution center needs.

GZA GeoEnvironmental, Inc.
By David Winslow,

Ph.D.,PG,

District Office Manager,

SvpP

The pandemic’s effects on the
economy and the way we do
busmess have introduced uncertainty—and
innovation. We expect GZA’s focus on di-
versity across client sectors will continue to
help us weather the downturn. In addition,
we remain mindful of employee engagement
while employees work from home to keep
them from feeling isolated and to facilitate
collaboration.

Continued On Page 22

INTEGRATED SERVICES SOLVING COMPLEX DEVELOPMENT CHALLENGES

Our engineers and scientists provide geotechnical
engineering, environmental services, and land-use
consulting, supporting New Jersey’s development:

¢ Qver five decades of award-winning geotechnical experience

Southern NJ/Philadelphia
John J. Oberer, LSRP
John.Oberer@gza.com
215.591.3800

¢ LSRP leadership and four decades of award-winning

environmental experience

e Resiliency, dam engineering and other water resources

consulting

e Comprehensive ecological and land-use planning and

permitting experience

@/AN

For more information about GZA’s services:

Central NJ

Melick-Tully, a Division of GZA
Eugene Gallagher, PE.
Eugene.Gallagher@gza.com
732.356.3400

Northern NJ
David Winslow, Ph.D., PG
David.Winslow@gza.com
973.774.3300

Known for excellence.
Built on trust.


http://www.gza.com

A steady hand
since 1921.

Our communites have been counting on
us for 100 years. While the future may
be uncertain, we'll get through this and
continue to thrive — together.

&Y PEAPACK-GLADSTONE BANK

Private Banking since 1921

pgbank.com | peapackprivate.com

Member .
FDlC LENDER


https://www.pgbank.com/
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LAN Associates

By Kenneth (Ken) H. Karle,

PE, AIA, PP LEED AP President

In 2020, we saw focus shift to-
/] wards helping clients safely oc-
cupy existing structures during

. COVID-19. There was a big de-
mand for HVAC upgrades like bipolar ioniza-
tion and social distancing plans. I'm optimistic
in 2021 we will come through the uncertainty
created by COVID-19, and I expect it to drive
adoption of new design principles and priorities
for multiple market sectors.

£

LSRPA

By Scott Drew,

President;

1| Senior Principal, Geosyntec

Next year, with looming dead-
lines, remediation must be
completed at hundreds of re-
mediation sites across the state. LSRPs will
need to demonstrate the remedial actions im-
plemented have achieved the remedial goals
and issue final remediation to affirm the pro-
tectiveness of the remediation and thereby
protect public health and the environment for
our communities.

McLaren Engineering Group
By Jeremy Billig,
PE, President

Although the 2021 business
landscape continues to be un-
; predictable, we can safely antic-

‘ ipate trends focused on issues
surrounding public health and the economy. In
healthcare, I see the continuation of accelerat-
ed efforts to bring high-quality care to patients

ojoydspoisi/sebew) A3

via avenues like telehealth and out-patient ex-
pansions. With infrastructure, strategic invest-
ments in roads and bridges would help rebound
the New Jersey economy.

New Jersey PACE
By Jonathan Cloud,
. Executive Director

A Property Assessed Clean En-
ergy (PACE) program will make
its debut in New Jersey in 2021,

g 2] allowing C&I property owners to
upgrade their buildings’ energy systems with no
upfront costs and positive cashflow for up to 30
years. We can arrange financing and assist com-
munities in leveraging PACE for sustainable,
local economic development.

R&B Debris, LLC
By John Thomas,
President

As waste disposal needs rise and
suitable disposal facilities reach
| capacity, recycling and waste to

! resource technologies will be the
focus in 2021 Utilizing the benefits of existing
and new waste technologies will be important,
as we all try and reduce our carbon footprint in
New Jersey and beyond.

Continued On Page 24

BC@NE

BROWNFIELD COALITION OF THE NORTHEAST

Your professional education and technical resources on best practices in
brownfield remediation and resilient and sustainable development f"
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Health care from anywhere

Can’t get to a health care provider right now? Holy Name has
you covered with North Jersey Telemedicine. You get the

MAGNET
RECOGNIZED
=SS5

AMERICAN NURSES
CREDENTIALING CENTER

care you need, right from home—or wherever you may be.
Not sure if it’s allergies or a cold? Worried that scrape or burn
might be infected? Need a medication refill? Our primary

care and specialty physicians and nurse practitioners are
ready to see you, safely and conveniently.

NORTH JERSEY Visit NorthJerseyTelemedicine.com

TELEMEDICINE to learn more and link to a Holy Name

AN

Best Places

toWork

POWERED BY HOLY NAME telemedicine provider. H Name
Holy Name Medical Center Medlca Center

718 Teaneck Road, Teaneck, NJ 07666 - Tel: (201) 833-3000

Copyright © 2020 Holy Name Medical Center, All rights reserved. THIS PLACE IS DIFFERENT
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T&M Associates

By Gary Dahms,

PE, PP President and CEO

The irony of making 2021 predic-
y tions is that we are living in un-
predictable times. When it comes
to how people and technology
work together, companies have been forced
to condense years of evolution into months.
Whether starting new engineering and construc-
tion projects or re-evaluating current plans, the
companies best positioned for success must con-
tinue to adapt swiftly to unexpected changes.

HEALTHCARE

AmeriHealth New Jersey
By Mike Munoz,
Market President

The COVID-19 pandemic accel-
erated the use of telemedicine,
which increases access to care
and encourages social distanc-
ing. Prior to COVID-19, AmeriHealth New Jer-
sey covered the service, but adoption was in the
early stage. In January 2020, AmeriHealth New
Jersey only had about 300 telemedicine claims.

By April 2020, that number jumped to more
than 14,000. Telemedicine is here to stay.

§ Atlantic Health System
By Brian Gragnolati,
FACHE, President and CEO

I am incredibly optimistic about
our field’s ability to find inno-
vative solutions through this
challenging time. The next year
will see our digital transformation continue at
a faster pace than ever, ensuring that we meet
the healthcare needs of patients wherever they
are—realized through an enhanced online expe-
rience, including virtual medicine and technol-
ogies we’ve only just begun to imagine.

Bergen New Bridge Medical
Center

By Deborah Visconi,

President and CEO

ly We are at the crossroads of so-
cial, economic and healthcare
crises, and must address health-
care disparities including the increase of mental
health and substance use disorder treatment
needs. Healthcare providers will see primary
care—including immunizations, testing and
basic medical necessities—brought directly into
communities they serve. Digital advancements

will allow for virtual care via wearable medical
devices and telemedicine.

BioNJ
By Debbie Hart,
. President and CEO

With more than 700 COVID-19
programs in development—for
a virus that presented itself less
than a year ago—the world will
see an FDA-approved treatment and vaccine for
the coronavirus. Proudly, nearly 70 companies
working on one or more of these COVID-19
programs are from New Jersey.

Case Medical, Inc.
By Marcia Frieze,
CEO

In response to the pandemic,
Case Medical expanded our
infection prevention products
to include an FDA-approved
hand sanitizer and surface cleaners. Recent-
ly, we doubled our capacity and capability
to meet planned sales growth in the medical
market. Nonetheless, we remain concerned
about the excessive tariffs levied on met-
als and supplies and hope that these will be
remediated in 2021.

Continued On Page 26

Are You “Building Green?”
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What is Green BUiIding? Green building is a design and construction practice that

promotes the economic health and well-being of your family, the community, and the environment. A smart step
toward personal economic rewards, Green Building also has positive social and environmental ramifications that
assert your commitment to the future and the way we live for years to come.

CONCRETE WASHOUT SYSTEMS INC.
179 RYERSON AVENUE < PATERSON, N.J. 07502

PHONE: 973.942.3131 < FAX:973.956.8056

www.haftekcws.com ¢ E-mail: info@ haftekcws.com


http://www.haftekcws.com

The only plan
_ yOu heed.

Your business deserves more.

That's why we offer affordable coverage, innovative well-being

programs and a personalized commitment to you. For over 25 years, A O
meriktealth.

we've provided dependable healthcare to the communities we serve.
NEESVWEN]F ERRESHERY:

The only plan you need. Visit amerihealthnj.com

© 2020 AmeriHealth
AmeriHealth Insurance Company of New Jersey | AmeriHealth HMQ,.In
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; Delta Dental of New Jersey
"M and Connecticut
§ By Dennis G. Wilson,
President and CEO

As the remote workforce grows
throughout 2021, cybersecurity,
privacy and employee productiv-
ity will be crucial issues. Insurance companies
must focus on IT investments that protect sen-
sitive subscriber and provider data. Companies
will engage even more with virtual meeting tech-
nology as a key tool to grow their business and
support their customers, all while keeping their
remote employees engaged and productive.

l ' Englewood Health
By Warren Geller,
, President and CEO

Healthcare organizations will
,. continue to play an integral
| role fighting the pandemic. As-
suming a safe, effective vaccine
becomes available, we must be a trusted source
of information and ensure access for our com-
munity. Continued innovation will break down
barriers to care, such as through sophisticated
telemedicine, community-based practices, pre-
ventive services and advanced therapies for the
range of medical conditions.

Hackensack Meridian Health
By Robert C. Garrett,
FACHE, CEO

The COVID-19 pandemic will
continue to have a profound
impact on 2021 and stress New
Jersey’s health system, which has
performed heroically throughout this unprec-
edented crisis. But we are more prepared and
have more tools to combat the virus. Care will
continue to migrate outside of hospitals: there
will continue to be dramatic growth in tele-
health and urgent care.
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HealthCare Institute of New
Jersey (HINJ)

By Dean J. Paranicas,

President and CEO

New Jersey’s research-based bio-
pharmaceutical and medical
technology sector will continue
its leading efforts to combat the global pan-
demic by expanding the array of COVID-19
diagnostic tests, treatments and vaccines, while
continuing to pursue treatments and cures for
other disease states. HINJ will continue work-
ing to ensure that patients can access the treat-
ments and cures we work so hard to discover.

Holy Name Medical Center
By Michael Maron,
President and CEO

During our COVID-19 response,
telemedicine emerged as a cru-
cial way for our clinical team to
treat and monitor patients. Holy
NorthJerseyTelemedicine.com  will
grow in 2021 as more patients schedule same-
day or future appointments and receive quality
healthcare from anywhere they are comfortable.
We are expanding its use for urgent care, home
care, rehabilitation therapy and healthcare for
underserved populations.

Continued On Page 28
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RWIJBarnabas Health
By Barry H. Ostrowsky,
President and CEO

Continued From Page 26

Jefferson Health-New Jersey
By Brian Sweeney,

{i President and COO

B

| The deployment of a safe vaccine

and widespread acceptance and

Telehealth will continue to
serve as a viable option in the
healthcare industry. We worked
quickly to implement tele-
health more widely than ever before this year
due to the pandemic, and the results have
been very positive. Telehealth is an effective,
safe way to increase access to care for our
communities and help keep New Jersey resi-
dents healthy at home.

adoption by community mem-
bers will enable us to improve

the health outcomes in our local area, protect
our healthcare workers and restore our econo-
my and lives to pre-pandemic levels.

Saint Peter’s Healthcare
System
4 By Leslie D. Hirsch,
| FACHE,
President and CEO

COVID-19’s  negative impact
on our industry’s finances will
continue. Restoring our financial health and
patient confidence in not delaying care due to
fear of coronavirus are paramount. As part of
our financial recovery, we look forward to re-
solving our five-year litigation against Horizon
Blue Cross Blue Shield seeking fair treatment
and Tier-1 participation status in OMNIA and
similar value-based programs.
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The Valley Hospital and
Valley Health System
By Audrey Meyers,
President and CEO

Artificial intelligence will shape
healthcare in 2021. Valley Health
System is introducing an auto-
mated bot system to assist with evidence-based
clinical decision-making for our clinicians. The
bot will ask providers questions about their pa-
tients and then use their responses to highlight
key data quickly. This data will be used to sug-
gest treatment pathways and further streamline

our high-quality care.

Trinitas Regional Medical
Center

| By Gary S. Horan,

| FACHE,

ll President and CEO

The effects of the COVID-19
pandemic will be felt into
2021, especially for hospitals. We will contin-
ue to be prepared for anything from a small
uptick to a second wave of the infection. At
the same time, we need to continue to re-
assure people that hospitals are safe places
to go for diagnostic tests, treatment and
emergency care.

Continued On Page 30
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Exceptional care and safety for exceptional times.

The 3D technology of the Hologic®Genius™3D Mammography™ at Saint Peter’s University
Hospital's Women'’s Imaging Center is clinically proven to detect 20-65% more invasive breast
cancers compared to traditional 2D mammography.

And, through the Hologic® SmartCurve?’ Saint Peter’s is providing a more contoured
mammography experience. SmartCurve is a curved compression paddle that is shaped more

like a woman'’s natural breast. Saint Peter’s is the only hospital in Middlesex County offering
the Genius 3D in tandem with the SmartCurve comfort feature.

To schedule a mammogram,
call Saint Peter's Women's Imaging Center at 732.745.6686.
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w5 UNIVERSITY HOSPITAL
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Commission

on Cancer” Safely treating you better...for life.

Sponsored by the Roman Catholic Diocese of Metuchen
Genius 3D and SmartCurve are registered trademarks of Hologic Inc.
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HIGHER EDUCATION

Berkeley College
By Michael J. Smith,
President

The high rate of unemployment
and economic downturn will
continue, placing a demand on
upskilling. Colleges and univer-
sities remain crucial to retooling the workforce.
More nontraditional students will return to col-
lege to build competencies in new career fields
through degree and certificate programs. The
next wave of employment growth will include
healthcare, business-to-business services, busi-
ness analytics and graphic design.

County College of Morris
By Dr. Anthony J. lacono,
President

| The economy has shifted dra-
matically. To support this reality,
higher education will have to offer
increased customized training on
the use of integrative technologies and data ana-
lytics. A contemporary approach to communica-
tions, experiential learning and human relations

will determine which schools will endure and
which will cease to exist as will the ability to part-
ner closely with business and industry.

~ 1 Felician University
. By James W. Crawford, Ill,
' Interim President

Adaptability under adverse eco-
nomic conditions will be key, along
with the agility to respond strategi-
cally to opportunities as they arise.
Business model innovation will be critical. Shift-
ing student demographics, university-corporate
partnerships and competency-based education—
blending IT/data science across disciplines—to
bridge talent gaps in the workforce will demand a
fully focused student-centric approach in the next
generation digital learning environment.

Montclair State University
By Dr. Susan Cole,
President

New Jersey students will con-
tinue to aspire to a higher edu-
cation; affordability, safety and

: value will be important to their
families; and everybody will be ready for a re-
sponsible return to in-person education. All of
that will make New Jersey’s public universities

an increasingly attractive option, particularly
those that have been adept and creative at man-
aging through the current crisis.

New Jersey City University
By Dr. Sue Henderson,
President,

Higher education was in the pro-
4 cess of dramatic changes before
‘8l COVID-19 and the pandemic
AN accelerated this. Institutions will
need to be nimble, creative and attentive to new
needs, while ensuring the enduring value of a
degree is maintained. Market needs and the
declining college-age population puts stress on
institutions to develop new academic programs,
modes of delivery and enrollment markets.

NJIT
By Dr. Joel S. Bloom,
President

NJIT’s enrollment continues its
growth trajectory despite de-
clines in international graduate
students due to various barriers.
Demand for STEM graduates exceeds supply,
so NJIT graduates will continue receiving 3+
job offers. We will further grow research in
Continued On Page 32
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critical sectors, such as life sciences and engi-
neering, sustainable systems and data science,
and we will expand our role in economic devel-
opment partnerships.

Stockton University
By Dr. Harvey Kesselman,
President

gl For higher education, the un-
certainty of COVID-19 will con-
tinue to be a challenge both for
educating and housing our stu-
dents and recruiting new students for fall 2021,
when hopefully, campus life will be opened

under a “new normal.” We will use this oppor-
tunity to recruit more non-traditional students
and to test new educational technologies to de-
liver education across multiple modalities.

William Paterson University
By Dr. Richard J. Helldobler,
President

In higher education, COVID-19
accelerated a long-term shift on-
line of instruction and operations.
The coming year will see further
improvement of these experiences for students,
faculty and staff. Our successful launch of WP
Online demonstrates demand for convenient,

o

fully online degree programs. The pandemic will
end, but virtual experiences will continue to grow
as a part of everything universities do.

Chiesa Shahinian &

. Giantomasi PC

¥ By Daniel A. Schwartz, Esq.,
B Managing Member

State-of-the-art communica-
tion and collaboration technol-

- ogy will continue to drive the
pracmce of law. We were fortunate to have an
extraordinary IT team in place at the outset of
the pandemic to lead our transition to remote
work, and anticipate continued investment in
our technology infrastructure to support our
employees as they provide clients with the seam-
less, world-class service they expect.

Connell Foley LLP

ati
with Chairman
& of the Board
Richard W.

Abramson é
.,
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E_ In 2021, a significant spike in
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successful distribution of a vaccine and advanc-
es in therapeutics will all play a role in the new
year. The legal profession has adapted well to
work-from-home initiatives, and although we
hopeitis not for the long-term, we will continue
to adapt and innovate.

Harwood Lloyd LLC
By Curtis J. Turpan, Esq.,
Co-Managing Partner

| The issue that will shape the legal
. £ mdustry in 2021 will be the way
' in which lawyers react and adapt
‘ to the continuing pandemic. It is
more important than ever to meet the chang-
ing needs and expectations of clients and the
courts. It is not enough to adapt in order to sur-
vive—the key is to adapt in order to thrive.

NPZ Law Group, P.C.
By David H. Nachman, Esq.,
U.S. Managing Attorney

2020 positioned NPZ for addi-
tional growth in 2021 We learned
to do more with less. In 2021,
our immigration specialists will
continue to address versatility in case prepara-
tion; flexibility in communication; and renewed

focus on client-centered services. Trends in ad-
vanced technologies will afford VISASERVE
additional opportunities to deliver unsurpassed
quality and cost-effective U.S. and Canadian im-
migration law services.

Sills Cummis & Gross P.C.
By Max Crane, Esq.,
Managing Partner

The social distancing guidance
from the CDC and state au-
thorities, which is likely to carry
through into 2021, will continue
to shape the legal industry in the new year. In
addition to impacting how trials are handled, it
also affects the ways in which we connect with
our clients and business contacts.

MARKETING, ADVERTISING,
PR AND PUBLISHING

Amy Delman Public
Relations, LLC

By Amy Delman,

\ President, Owner

Remote interaction will be
re-shaping the public relations
industry in the next year and

probably for years to come. I predict additional
videoconferencing sites will start to pop up to
compete with Zoom. In-person meetings will
take a back seat to technology, at least until a
safe COVID-19 vaccine is available to all.

Caryl Communications Inc.
By Caryl Bixon-Gordon,
President, Founder

Remote working will have last-
ing implications for the busi-
ness world. Our employees

- have embraced flexible working
conditions as well as improved productivity.
Workplace tools such as videoconferencing and
project management software have ensured
connectivity and will continue to be an im-
portant part of the remote-working experience.
Looking ahead, advanced technology will allow
businesses without traditional offices to thrive.

Clear Tunnels LLC
By Rich Waltman,
President

As the workforce shift created by
the COVID-19 pandemic con-
tinues, marketing directors and
CMOs will need to do more with
less. Thxs trend creates opportunities for out-
Continued On Page 36
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How Does Public Relations Pay Back Big?

Your uniqueness, your story is what differentiates you from everyone else in your field. Being quoted in newspaper
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creates a ‘buzz’ or publicity that associates you and your firm with excellence. Publicity builds on itself and opens
doors where entrée was never previously anticipated or envisioned.

Make sure your story is told.
Contact Amy Delman
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source partners like Clear Tunnels. Smaller decen-
tralized workforces employing cloud computing
will rely on virtual staffing solutions like ours for
high levels of productivity at a reduced cost.

Paragon Public Relations LLC
By Simon Hylson-Smith,
CEO

Public relations will become bi-
furcated as automation takes
over the routine tasks while

- higher-value strategies support
becomes even more valuable for executives. This
will stratify the opportunities for staff working
in communications roles.

REAL ESTATE

Charity Realty International
By James F. Costanzo,
President, Broker of Record

For New Jersey commercial real
estate, it is both the best of times
and the worst of times. The Am-
azon effect has industrial, ware-
house and distribution property demand and
pricing at record highs. COVID-19 has hospi-

tality, retail and office properties struggling.
Post-pandemic, hospitality will return, but re-
tail and pure office property values may never
be exactly the same again.

Levin Management
Corporation

By Matthew K. Harding,
CEO

Heading into 2021, retail real es-
L tate tenants are adapting to pro-
vide customers with convenient
and safe shopping experiences amid evolving
government regulations. And with leasing activ-
ity restarting, owners are working to fill vacan-
cies with users that can carry their centers into
the future. As commercial real estate services
specialists, we are deeply focused on helping cli-
ents navigate this challenging environment.

NAI James E. Hanson
By William C. Hanson,
SIOR, President;
CIANJ Chairman

: The PPP program and other sup-
)\ port measures were key in keeping
| businesses afloat during the direst
phase of COVID-19. Without those in place, office
and retail sectors will continue to struggle, result-
ing in potentially historic vacancy rates. With the

increased demand for online shopping, industrial
properties will continue to stand out as the most
well-positioned to weather the economic storm.

Prism Capital Partners
By Edwin H. Cohen,
! Principal Partner

Today’s climate is bringing more
| questions than answers—along
_ with unprecedented challeng-
es for all of us. Yet activity at
Prism’s current projects provides hope and hard
evidence that the world will again find balance.
We are confident that developments focused on
the evolving needs of corporate occupiers and
residents, in municipalities that are embracing
progress, will always thrive.

Terrie O'Connor Realtors
By Terrie O'Connor,
Founder, President

We predict a strong 2021 market
because there is a housing short-
age—inventory is 20 percent
lower than 2019. With urban-
ites migrating to suburbia, buyer demand will
exceed inventories. Lastly, interest rates are his-
torically low and mortgage applications are up
27 percent, according to the Mortgage Bankers
Continued On Page 38
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EXCELLENT LEGAL COUNSEL

Helping Our Community to Emerge Stronger

*

As the public health crisis continues to unfold, Archer is here to help you through unforeseen challenges. Our COVID-19 task force spans

dozens of practice areas and industries, and is helping companies through a host of issues as they conduct business during this unprecedented

time. From employment, health care and insurance to business counseling, family law and more, our attorneys are up to date on the latest

regulations, legislation and developments, and will continue to provide the excellent client service that you have come to expect from us.
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archerlaw.com | 800.927.0042
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Our Developments Respond to
New and Growing Demands

Prism Capital Partners is an experienced real estate owner/operator with a
proven track record of creating value through select real estate investments and
developments. Geographically focused in the tri-state region of New York,

New Jersey and Connecticut, Prism specializes in identifying, acquiring and
creating unigue, value-added opportunities in the residential, office, retail

and industrial markets. The company invests with institutional and

private capital sources that rely on Prism’s ability to think

“outside of the box,"and to identify and realize the highest

i value potential in real estate endeavors of all sizes.
i,
Since its inception in 2002, Prism has orchestrated the

repositioning of an impressive list of properties and
projects, building on the combined 80-year wealth
of real estate knowledge between its principal

partners, Eugene R. Diaz and Edwin H. Cohen.

From acquisition to disposition, zoning and
land use issues, demolition, rehabilitation,
construction, marketing, leasing,
financing and capital structure,

Prism’s unparalleled stewardship

delivers excellence from

each project’s conception

through completion.

More information
regarding Prism and
its projects can be found at:

PRISM

CAPITAL PARTNERS, LLC
(201) 567-2711 | www.prismpartners.net

EDISON LOFTS | WEST ORANGE, NJ



https://prismpartners.net/

H Cover Story

Continued From Page 36
Association. We expect home sales to increase
by 8 percent and 12 percent.

& Baroan Technologies
By Guy Baroan,
President

" The work-from-home trend will
continue to grow as companies
realize they do not need to have

“ their staff working at the office,

thanks to technology. When the pandemic cri-
sis is no longer mandating users stay at home,
firms will save a lot of their costs and re-allocate
them to even better technology, making the
work-from-home experience even better.

Certus Technologies
By Evan Berk,

Managing Partner

pa = ) T

' Through cloud computing, de-

velopers will provide integrated

2 applications that require only

. a browser to run your business.

Al-based cybersecurity solutions will expand to

keep networks and data safe. Continued adop-

tion of workflow automation tools will help
businesses serve customers. Multi-experience
tools, from better apps for ordering take-out, to
autonomous drones to deliver it, will continue
to grow, accelerated by COVID-19.

Composecure
By Jon Wilk,
CEO
* The biggest trend in the pay-
. ments industry is contactless
» payment. The COVID-19 pan-
ldemic hastened the move to-
wards contactless, and merchants and card
issuers are stepping up to address consumer de-
mand. Contactless cards speed up the checkout

process and improve the customer experience,
making it faster and more efficient. Even after
the pandemic, the innovations we adopted for
convenience will remain.

| Decusoft
By Bob Laurenzo,
CEO

With the increase of remote work-

ers in 2021, we will see the lon-

| ger-term effects of isolation on

& both collaboration and identity.

The lack of live interaction will adversely impact
the community/economy and culture of the work
environment as managers will struggle to super-
Continued On Page 40

Compose is a specialized compensation
management software that simplifies the
administration of variable pay programs

including Merit, Bonus, Short-term and

Long-term incentives, while easily integrating

with existing human capital management systems.

decusoft

www.decusoft.com | 201.785.0775
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At the heart of it all, we're more than just lawyers.

We are more than just a collection of lawyers who practice together. We are teammates, colleagues,
mentors, and friends committed to a philosophy of service that delivers on promises of quality, integrity
and value.

Our clients look to us as their trusted advisors and business partners and we are committed to their
success, whether advocating for them in the courtroom, or by providing legal advice and counsel through
the course of everyday business.

Offering complete legal solutions for individuals, families, and businesses, we do what we love, and we
are driven by a common interest: your success.

We are Norris McLaughlin.

For more information, please visit www.morethanjustlawyers.com.
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vise remote staff. Our continued investment in
virtual collaboration technology and innovative,
creative ideas will provide competitive advantages.

Guardian Data Destruction
By Glenn Laga,
President

COVID-19 is changing office
technology processes and plan—
4/ ning. We are seeing an uptick in
) data security needs through our
remote data erasure services as corporate refresh
programs address employees who have shifted to
work-at-home setups. In-house data centers are
moving from on-premises to offsite, cloud-host-
ed facilities. As a result, data center relocation
and decommissioning services are on the rise.
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Integrated Business Systems
By Michael Mullin,
President

Business leaders shared one
goal in 2020: keep functioning
despite pandemic-fueled dis-
" ruption. Commercial real estate
practitioners were no exception in needing to
adjust quickly—and tech innovation played a
vital role in strengthening remote operations.
Their newfound resiliency will remain key in
2021, generating sustained interest in integrat-
ed, automated and innovative software that
seamlessly connects office staff with field teams.
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Konica Minolta Business
Solutions, U.S.A., Inc.

By Rick Taylor,

President and CEO

In 2021, the world of work will
be more dynamic than ever be-
fore. Centered around people
and how and when they need to work, it will be
enabled by smart, connected technology, such
as IoT and AL As remote working prevails, the
role of the office will evolve to strategically pro-
vide an environment to support people’s collab-
oration and innovation. §
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Nine New Approaches to Fighting Cancer

The National Cancer Institute and Cancer Research UK

team up to make advances in R&D.

Compiled by John Joseph Parker
Contributing Editor

he National Cancer Institute (NCI), part
of the National Institutes of Health, will

partner with Cancer Research UK to fund
Cancer Grand Challenges, an international ini-
tiative to address profound and unanswered
questions in cancer research. Through Cancer
Grand Challenges, NCI and Cancer Research
UK will seek novel ideas from multidisciplinary
research teams from around the world that
offer the potential to make bold advances in
cancer research and improve outcomes for peo-
ple affected by cancer.

The new partnership builds on Cancer Re-
search UK’s Grand Challenge initiative, which
is currently funding seven international teams
of researchers across nine countries. Cancer
Research UK is the world’s largest independent
cancer research charity. Cancer Grand Chal-
lenges will foster a highly competitive process
designed to stimulate scientific creativity of the
highest order.

“This new partnership leverages the expertise
of the world’s leading funders of cancer research
in a bold effort to identify and pursue inno-
vative ideas that address major challenges in
understanding cancer,” says NCI Director Nor-
man E. “Ned” Sharpless, M.D. “We’re thrilled to
join Cancer Research UK in this unique collab-
oration to support novel cancer research on a
global scale.”

The goals of the partnership include identi-
fying important cancer research opportunities;
facilitating global collaboration among multi-
disciplinary researchers to solve these challeng-
es; giving the global teams the freedom and scale
to innovate and carry out cutting-edge research;
and further advancing fundamental biological
knowledge and its clinical application to cancer.
To gain essential perspectives from people af-
fected by cancer, a patient committee will offer
input and ideas throughout the Cancer Grand
Challenges process.

The process to determine the Cancer Grand
Challenges is conducted through a series of inter-
national workshops to receive input from thought
leaders from the cancer research community and
people affected by cancer. The most compelling
ideas generated from these workshops are then
reviewed and the final challenges selected.

Cancer Research UK launched the Grand
Challenge initiative in 2015 and has overseen
two rounds of Grand Challenge awards to date.
These awards are currently funding teams fo-
cusing on identifying preventable causes of
cancer; creating virtual reality maps of tumors;

preventing unnecessary breast cancer treat-
ment; studying tumor metabolism from every
angle; understanding why cancers grow in some
tissues and not in others; finding new ways to
tackle inflammation-associated cancer; and ma-
nipulating the microbiome to beat bowel cancer.

NCI and Cancer Research UK have an-
nounced the list of new challenges for 2021 that
will be funded over a five-year period. The nine
challenges were developed through a series of in-
ternational workshops and an open call online
that collected ideas from the cancer research
community and people affected by cancer. Of
these, the most compelling were reviewed and
selected by an expert panel with input from a
patient committee. Here are the nine challenges:

“This new partnership
leverages the expertise of
the world’s leading funders
of cancer research in a

bold effort to identify and
pursue innovative ideas that
address major challenges in
understanding cancer.”

Understand how cells and tissues maintain
“normal” phenotypes while harboring on-
cogenic mutations and how they transition
to become a tumor. Why some cells but not
others can resist becoming cancerous remains
a mystery. Researchers suspect that factors such
as aging, the immune system and a cell’s loca-
tion could all contribute. This Cancer Grand
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NCI Director Norman E. “Ned"” Sharpless, M.D.

Challenge asks scientists to answer the deep bi-
ological questions around what makes our cells
“normal,” helping them discover what exactly
transforms ordinary cells into cancer cells.
Systematically deliver macromolecules to
intracellular targets for therapeutic benefit
in cancer. Getting drugs inside the cancer cells
they need to destroy is a major problem that
scientists face when designing new treatments.
This task is particularly challenging for larger
and more complex drugs—known as macromol-
ecules—that are too big to slip into cells without
help. This Cancer Grand Challenge invites scien-
tists from across disciplines to work together to
develop new ways to deliver our most promising
macromolecule drugs to every cell in the body,
including hard-to-reach places like the brain.
Understand and exploit senescence to im-
prove cancer treatment. When cells are put
under stress, such as when their DNA is dam-
aged, they can enter a state called senescence, in
which they stop dividing. Senescence can help
protect us against cancet, as it forces potential
cancer cells to stop dividing before it is too late.
Research suggests that cancer cells can become
senescent too, halting their growth. This raises
important questions. Can we trigger senescence
in cancer cells? And can we find ways to target
and eradicate these cells from the body? For this
Cancer Grand Challenge, we are looking for a
multidisciplinary team to manipulate this pro-
cess to eliminate cancer cells from the body.
Determine the potential benefits and risks
of e-cigarette use. The effects of e-cigarette use
on tobacco use behavior and tobacco-related
Continued On Page 44
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Continued From Page 42

health outcomes are still emerging and much
remains to be learned. This Cancer Grand
Challenge invites experts around the world to
come together and examine the harms and po-
tential benefits of e-cigarette use from a global
perspective. By bringing these professionals to-
gether, we can provide robust answers to cru-
cial questions. How do e-cigarettes influence
overall tobacco use, including initiation, dual
use and cessation? What are the short- and
long-term health consequences of e-cigarette

use? How does the regulatory context affect
the extent of harms and potential benefits of
these products?

Determine how inflammation causes can-
cer. Despite being crucial to our health, inflam-
mation can cause serious damage to our body if
it spirals out of control, making it a major risk
factor for cancer. Astoundingly, an estimated
20-25 percent of cancers are linked to chronic
inflammation globally; however, we do not un-
derstand the relationship between inflamma-
tion and cancer, including how many types of
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inflammation exist, and which can cause the
disease. This Cancer Grand Challenge asks re-
searchers to untangle the complex web of inter-
actions involved in inflammation and pinpoint
which processes cause cancer.

Develop novel therapies to target unique
features in solid tumors in children. We are
beginning to understand that tumors in chil-
dren are very different from those in adults. If
we could understand more about these differ-
ing elements and find ways of targeting them,
we could create new drugs or reuse existing ones
to better treat children’s cancer. This is what
this Cancer Grand Challenge focuses on—tak-
ing a different approach to find new ways to
help children survive solid tumors.

Understand the biology of extrachromo-
somal DNA (ecDNA) generation and ac-
tion and develop approaches to target these
mechanisms in cancer. New research has
revealed that cancer cells create vast numbers
of extrachromosomal DNA (ecDNA) loops,
often containing many copies of genes that
help the cancer grow and survive. If we can
learn how ecDNA forms and changes in can-
cer, we could create brand new therapies that
target it. This Cancer Grand Challenge invites
researchers to harness the latest genetic tech-
nologies and draw on new knowledge gained
from studying ecDNA in microorganisms to
make this possible.

Continued On Page 46
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Identify and target dormant cancer cells.
Even after apparently successful treatment,
cancer can unfortunately return, sometimes
growing and spreading rapidly many years
after the initial diagnosis. This makes it very
difficult to detect. But what causes these cells
to become dormant, how and where they
hide, and what revives them are all unknown.
This Cancer Grand Challenge aims to shed

light on these unknowns. By unravelling the
mystery of cancer cell dormancy, researchers
could find ways to detect these dangerous
cells and then eliminate them or stop them
from waking up.

Understand and reverse cachexia and
declining performance status in cancer pa-
tients. In the late stages of cancer, people often
experience extreme weight loss and muscle

wasting—a condition called cachexia. These
individuals’ general well-being can also dete-
riorate in other ways—they become weak and
tired, with even everyday activities becoming
overwhelming. To develop better ways to help
people whose health deteriorates in this way,
this Cancer Grand Challenge invites multidisci-
plinary teams to find bold new ways to under-
stand the complicated pathways involved. 3
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Preventing Cancer Through
Diet and Physical Activity

The American Cancer Society has updated its guidelines.

Compiled by John Joseph Parker
Contributing Editor

ccording to Laura Makaroff, DO,
AAmerican Cancer Society (ACS) senior

vice president, Prevention and Early
Detection, evidence continues to suggest that
healthy dietary patterns are associated with
reduced risk for cancer, especially colorectal
and breast cancers. Recent changes to the ACS
guidelines for cancer prevention include rec-
ommendations for getting more physical activ-
ity, eating less (or no) processed and red meat,
and avoiding alcohol or drinking less.

To prevent cancer, the ACS recommends
maintaining a healthy weight; getting 150-
300 minutes of moderate-intensity physical
activity per week or 75-150 minutes of vigor-
ous-intensity physical activity or a combina-
tion; spending less time sitting or lying down.;
eating a colorful variety of vegetables and
fruits, and plenty of whole grains and brown
rice; avoiding or limiting eating red meats
such as beef, pork and lamb and processed

meats such as bacon, sausage, deli meats and
hot dogs; avoiding or limiting sugar-sweet-
ened beverages, highly processed foods and
refined grain products; and avoiding or limit-
ing drinking alcohol.

But if you do drink alcohol, women should
have no more than one drink per day and men
should have no more than two. A drink is 12
ounces of regular beer, five ounces of wine or
1.5 ounces of 80-proof distilled spirits. §

Great Leaders Embrace Change

In his classic book, “Who Moved My Cheese?,” the
late Dr. Spencer Johnson told a powerful story
about four characters in a “maze” who are

LESSONS IN
LEADERSHIP

obsessed with finding “cheese.” Two of the
characters are mice, Sniff and Scurry and two are
tiny humans, Hem and Haw, who have a very
different approach to finding cheese. The “cheese”
is @ metaphor for anything we want in life.
Following are some of the key lessons in this book:

Change is the only constant. Yet, all four
characters in the book see it very differently, but
the “cheese” they were convinced they earned and
owned is no longer where they expected.

Old paradigms no longer apply. Markets
keep changing and we have new competitors every
day. Leaders sometimes hope things will get better,
yet, wishful thinking is not a strategic plan.

Great leaders inspire others. They come
up with solutions and partnerships and motivate
team members to get past their fear of change.
They also listen and answer questions.

Clear and concise communication is key.
The best leaders communicate in a compelling and
clear fashion what is needed to survive and who
needs to do what. It is not enough for a leader to
simply have the vision, he must communicate it and
set an example for others to see and follow.

Change isn’t easy. We all seek stability and
predictability. But today more than ever change
keeps hitting us in the face. So, stop fighting
change and instead lead and embrace it.

Steve Adubato, PhD, is the author of five books including his latest, "Lessons in Leadership". He is
an Emmy® Award-winning anchor with programs airing on Thirteen/WNET (PBS) and NJTV (PBS) who has appeared
on CNN, FOX News and NBC's Today Show. Steve Adubato's "Lessons in Leadership" video podcast with co-host
Mary Gamba airs Sundays at 10:00 a.m. on News 12+. For more information visit www.Stand-Deliver.com
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I’'ve got cancer

but | also have researchers who will
stop at nothing until there’s a cure.

W The National Cancer Institute recognizes only the nation’s most elite cancer centers as Comprehensive
Cancer Centers for their groundbreaking research, innovative clinical trials, scientific leadership,

Designated . . . . . . .
S ees  resources, and impact on their community. Rutgers Cancer Institute of New Jersey in partnership with

Cancer Center

RWJBarnabas Health is New Jersey’s only NCl-designated Comprehensive Cancer Center. But with
12 locations across the state, NCl-designated cancer care is never far from home.

Visit rwjbh.org/beatcancer or call 844-CANCERNJ.
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We’ve taken every precaution to keep you safe.
So if you’ve put off cancer care due to COVID-19, please don’t delay it any longer.


https://www.rwjbh.org/landing-pages/cancer-services/



